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ABSTRACT 

The average number of points assigned by 15-25 
reviewers to each of 13 guidance and career development videotapes is 
recorded in a video quality assessment matrix. Reviewers were 
participants in Colorado State University's 1989-90 Colorado Career 
Guidance Videc Review Project training sessions and videotapes were 
rated on: (1) instructional quality, including content, instructional 
design, eifectiveness, social orientation, and market value; and (2) 
technical quality, including audio, visual, and production. 
Additionally, reviewers indicated whether the video would contribute 
positively to the intended viewer's achievement of specific career 
development competencies in self-knowledge, educational and 
occupational exploration, and career plannii.^. Recommended uses of 
the videos, for example, as an introduction to a teaching unit, a 
stand-alone instructional tool, or a motivational activity, were also 
identified. Specific comments are provided for each of the 13 
videotapes. Among the topics covered in the videos are the following: 
career options for teenage parents; interviewing and job survival 
skills; entrepreneurship; decision making? sex role stereotypes; and 
self-esteem. In addition, workshop participants individually reviewed 
a diverse selection of other tapes and wrote narrative summaries of 
their reactions; 19 of these reviews are included in this document. 
Among the topics covered are the following: career success; 
assertiveness training; career exploration; job-seeking skills; and 
study skills. A list of the reviewers is provided as well as a list 
of producers and vendors of videos. Appendices provide information 
about the national career development guidelines and the evaluation 
form used. (CML) 
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Introduction 



Prelect Overview 

In Colorado it has long been recognized that all edu- 
cators can play a key role in the career development 
process of students and adults. Through support 
provided by the Carl Perkins Vocational Education 
Act the Colorado Community Colleges and Occupa- 
tional Education System arid Colorado State 
University have a history of providing statewide 
professional development activities and guidance 
tools useful to career development specialists 
preparingstudentsforeniployment and lifelong learn- 
ing. Marteile Chapital, Program Manager for 
Guidance, Placement, Corrections and Community 
Based Organizations, recognizing the need to fur- 
ther advance Ih e use of technology within career de- 
velopment programs throughout Colorado, pro\4ded 
the leadership forthis project. Her efforts, along with 
those of Phyllis Beard, Jan Holmes, and Frieda 
Dietrich, allowed the project team to complete this 
volume. As a result of the growing interest in this 
project and the overwhelming response to the 
National Career Development Guidelines (Appendix 
A), the National Occupational Information Coordi- 
nating Committee has awarded a grant to the 
Colorado Occupational information Coordinating 
Committee to advance this Colorado effort nation- 
wide. While Colorado State University will be 
responsible for completing the project, those who 
utilize this document are encouraged to provide input 
to aneffortwhich willcontinueto enhancethe success 
of all students and adults participating in a career 
development program. This project and additional 
efforts within the Colorado Community College and 
Occupational Education System can be looked upon 
to lead educators as they prepare the wori<force of 
tomon-ow. 

A New Direction 

While counselors have been trained tc see the coun- 
seling relationship as the dominate intervention tooi, 
there is increasing respect for technology usage 
within comprehensive guidance programs (Lackner 
& Feller, 1984; Maze 1987; Feller, 1990). As the 
information age brought computers to school 
guidance and agency offices, Colorado counselors 
reluctant^' (Knoll, 1985) used computerized career 
information systems and software tools. As various 
standards, guidelines and associations acquainted 
the counseling community with computerized guid- 
ance technology, widespread acceptance is still to 
come. Early attempts to familiarize counselors with 
software such as A Review and Evaluation of Mlcrp - 
computer So ftware for Guidance. nQ»nfiftlinr| qp fj 
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Placement (Feller & Knoll, 1985) and The Guidance 
and Counselino Directon/ of Mlnr ocomputer Soft- 
ware (Santa Clara Office of Education, 1986) led to 
marginal interest in software use as a guidance tool. 
Presently, even Walz and Bleue^s seminal wori< 
Counseling Software Gulrfft (1989) receives only 
mild interest. 

Video technology, however, rnay create a different 
response. Whereas students are often more respon- 
sive to computer usage than counselors, video 
technology appeals to viewers of all ages. While 
many avoid learning the difference between a bite 
and a byte, is it possible to escape the power of the 
tube? Video usage within guidance and career 
development programs hastheadditionaladvantage 
of coming of age during the nationwide interest in the 
National Career Development Guidelines. If appro- 
priately selected and integrated within a guidance 
curriculum, video technology holds the potential of 
greatly enhandng competency attainment through- 
out the life span. 

The Probfem 

As videos are used to meet guidance objectives, 
curriculum developers and producers will see that 
the supply and demand for video products expands. 
Yet, school and agency guidance personnel with 
limited budgets and time must locate producers and 
secure purchase orders, only to rev^'ew products 
often aggressively mari<eted but poorly constmcted. 
Videosare expensive "black boxes" difficult to evalu- 
ate and compare. Furthermore, as video technology 
increases, the gap between the "have and have not" 
guidance programs will increase unless a centralized 
model of review and evaluation becomes available. 

The PrQ?ecrsTa<sk<? 

This project resulted in the development of the Colo- 
rado Video Review and Evaluation Form (see 
Appendix B). The development of the form to use in 
the review of guidance and career development 
videotapes inherently involved the establishment of 
guidelines for the preparation and evaluation of the 
medium. As a starting point, the project relied heavily 
on wori< done by the National Vocational Guidance 
Association (now National Career Development 
Association) in the early 1970s. The NVGA Career 
Information Evaluation Committee prepared and field- 
tested guidelines for "non-print caree r media" (NVGA, 
1977). These guidelines were "designed to assist 



those who select and use career-related media ... as 
well as those engaged in the production of such 
materials" (NVGA, 1977). 

Aftercontacting libraries, commerdal vendors, media 
distribution centers, clearinghouses, and profession- 
als involved in the production of instructional videos, 
it was agreed that there was little consistency m how 
videos were evaluated. Clearly, there was a signifi- 
cant need to establish guidelines and develop a 
review tool. 

One of the most well-developed video evaluation 
systems is the California Instructional Video Clear- 
inghouse (Stanislaus County Department of 
Education, 1989). The ACE Distribution Service 
located at Kansas State University had completed 
some work in this area but did not have a written 
evaluation procedure for video products. Many 
vendors of education videotapes utilize their own 
evaluation forms in seeking feedback from the users 
of their products. 

Major tasks involved in the development included 
the identification of appropriate criteria; creation of 
operational definitions of each criterion; estalolish- 
ment of an objective rating system for differertiation 
and evaluation; inclusion of the National Career 
Devetopment Guidelines as a basi-s of evaluation; 
opportunitiesfor subjective, narrative comments; and 
packaging within a short, easy-to-understand and 
user-friendly form. Several early forms were drafted, 
pilot-tested, discarded or revised. Rnally, a satisfac- 
tory draft was created and used throughout the 1989- 
90 Colorado Career Guidance Video Review Project. 
Feedback on the form was solicited from each 
reviewer. 

While accountability and educational reform requires 
evaluation of all career development methods and 
tools, it is believed that video technology also must 
undergo critique. While there is great hope for video 
use within guidance and career development 
programs, little change will occur unless evaluation 
becomes a key component. This project can provide 
such a tool to begin that process. 

Hqw To Uso the Document 

Within the Video Quality Assessment Matrix (page 3) 
are mean scores for each of thirteen videotapes 
reviewed within the training sessions. The numberof 
reviewers viewing each videotape is indicated, as is 
the page upon which comments are offered by the 
reviewers. The Video Quality Assessment Matrix 
includes the five criterion included within the Instmc- 
tional Quality (Average) score, and the three criterion 



included withinthe Technical Quality (Average) score. 
The National Career Development Guideline 
Assessment Matrix (page 4) includes the numberof 
reviewers viewing the tape as well as the number of 
reviewers believing the video contributes positively to 
the intended viewer's achievement of the compe- 
tency as outlined by the National Career Develop- 
ment Guidelines. Only the competencies for high 
school and adult populations were considered within 
each of the self-knowledge, educational and occupa- 
tional exploration and career planning content areas. 
Narrative comments in relation to the Guidelines are 
also indexed within this matrix. 

Inthat numerousothervideoswere sent to the project 
to be reviewed, it was decided to include at least one 
review of nineteen other videotapes. Page thirty-two 
offers an explanation of these independent reviews. 
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VIDEO QUALITY ASSESSMENT MATRIX 



QUALTTY ASSESSMENT: 

4 = EXCCLLEKT: Crflorion addressedj:: 
©ffecUvoly and creatively 
as possible. Exceptional 
Impact. 

3 s VERY GOOD: Criterion addressed well. 

Above average. Strong 
impact. 

2 s ACCEPTABLE: Not positive or negative. 

Average job 61 addressing 

the criterion. 
1 = POOR: Criterion addressed In an 

unacceptable manner. 

Lacks qualfty. Below 
average. 



INSTnUCTIONAL QUAUTY (Average) 
Content 

Title seems appropriate. Purpose tinderstoodeariy. 
Content current, accurate with adequate coverage. 
Content load appropriate. 

hstnictional Design 

Wei^jrganized. Presented logically, deariy. 
Information appropriate for intended audience level 
Objectives readily identifiable. 

Effectlvon^ss 

Holds interest of intended audience. Stimulates 
thinking. Creates curiosity. Positively impacts 
viewer's knovriedge, stall, and/or altitude. 
Motivates response. 

SodalOdenftstion 

Role stereotyping (age, sex, race, ethnicity, 
religioa handicapping condition, ete.) avoided. 
Value orientation or sodai dass bias not implied. 
Appropriate attention to current soda) issues 
(dg., dnjg and ^cohol abuse, health and 
wellness, aggression, self responsibility, etc.). 

Mar{(ttVak» 

Product is needed. Unique. Maricetable nat'onaily. 
Timely and useful shelf life. Appropriate pridng. 



TECHNICAL QUAUTY (Average) 
Audb 

Voices, narration are dear, understandable. Sound fs 
crisp, dean. Ba:kground noise minimi, teic; sound 
effects appropriate, contribute to message. 

Focus, odor, dariiy, exposure are acceptable. 
Graphics and spedal effects appropriate, 
contribute to message. Attention getting scenes 
used. Visual Impact strong. 

Production 

Credits iodude names, dates, how to obtain 
infomiation, etc. Camera wori^ is smooth, 
steady, professional. Lighting natural, 
editing smooth. 
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*** See Page # forfteviewer's Narrative Comments 
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NATIONAL CAREER DEVELOPMENT GUIDELINE 

ASSESSMENT MATRIX 



^1 ^1 ^1 ^ I f S 



Each check indicates the number of reviewers (from 
thosa having reviewed the video) that believe the 
video contnbutes positively to the intended viewer's 
achiovement of the competent. 

For darificatibn of each ownpetency and content area, 
refer to indicators MM in the complete d!>cument. 
1h 9 Nfltfpna! Career Dnveronmont 
Guldellnea, 



.,4 23 24 J 

Self«Knowledg6 ^" * ^ 

High School 

This video contributes to the viewer's . . . 
I Understanding of the influence of a positive self concept 
fl. Skills to interact positively with others. \ « 

HL Understanding of the impact of growth and developmenl 1 n 

This video contnTxjtes to the viewer's 

L SIdlls to maintain a positive self coocopl 

DL Sldfis to maintain effective behavwrs. 
.?.L™[?.!?!?!?'^ of devefepmental changes and transitions. 
Educationai and" Occupatlo^^ 
High School 

This video contributas to the viewer's . . . 

IV. Understanding of the relationship between educational 
achievement and career planning. 

V. Understanding of the need for positive attitudes toward 
work and leaTiing- 

f^^ ^° evaluate, and interpret career Information 
,« • ?^?^P^,P2b-etoseek,obtain,maintainandchangeiob3. 
VIIL Understanding of how sodetai needs and functions 

Influence the nature and structure of vrork. 

Adult 

Th is video CO n tnlxrtes to the viewer's 
IV. Skills to enter and participate in education and training 
y. Skijs to participate in work and life-long learning, 
yl Skills to locale, evaluate and interpret information. 
VI j- SJdHs to prepare to seek, obtain, maintain and diange jobs. 
VilL Understanding of how the needs and functior^ of sodety 

/.9.?H?!!5?..!!!(l?..9i!l^ structure of work. 

Career Planning 
Wgh School 

This video co ntributes to the viewer's . . . 

IX. SIdfe to make decisions. 

X. Understanding of the intarrelab'onship of life roles. 

XI. Understanding of the continuous changes in male/ 
female roles. 

XII. Skills in career planning. 
Ad uTt'^'^"^'''" — ^^'^'^^^^^^'^'^'^'« — -^Aw-v^ ^ 

This video contributes to the viewer's . . . 

IX. Sk^ls to make decisions. 

X. Understandingofthelmpactofworkonindr*iduaIand 
family life. 

XL Understanding of the continuing changes In male/ 
fernale roles. 

.^IL.?.'?].^.!? !J}^? csreor transitions. 
Recommended Use Of Video: 
Introduction of a teaching/training unit 
Culmination of a teaching/training unit 
Stand atone Instoictionai tooiAinlt/Iesson 
Stimulation for further siuc^ en related subjects 
Motivational 
Entertainment 



*** See Page # for f^vievver's Narrative Comments 
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Tiuo: Breaking Out-Career Options for Teenage Parents 



Producer orVendon 
Subject: 
Running Time: 
Copyright or 
ProdticUonOate: 



1988 



University of Wisconsin 
NontradlUonal Jobs for Teen Moms 
IZmlnutes 



Producer's Recommended 
Level: Bern- _ MId/JHS J5 
HSJL Adult _ Price: $59.00 



Supportive Printed Materials 
Included: Yes_No 



[[ BfeaHlhg Out-> Qareer Options for TeenageParerits 



OVERALL FEEDBACK 



Content 



Good content, realistic view but no males orteenage fathers Not forgeneral high school and adults. Very 

specific for individuals in the situations portrayed (teen mothers or young adult single mothers). This needs 

to be introduced well if shown to groups. Useful for professionals developing a program Could have 

connected betterthe issues ofteen mom and NT careers Varied personal stories add interest. Conveys 

idea that career decision making is flexible process Strong content-reality based, commitment-(where 

are fathers?) Doesn't show enough examples of job opportunities Not clear on intended purpose. 

Inslrucitonal Des?gp 

Jumps between self-esteem issues to careers Structure was somewhat scattered Objectives in 

video a re not overly clear, but the 'breaking out' idea does come thro ugh as video progresses Inten/iews 

with singleparents-no narration Sometimes appropriate forclient-sometimesmoreforprofessional 

Did not show both parents Good messages for all female students. 

Effectiveness 

Real people-good advice. Motivates toward a vjork ethic Authentic Could have used fewer stills 

to better use oJ video Would have benefitted from a narrator Too many talking heads 

Motivates-empowering I think this would hold high school students' interest Does stimulate 

thinking-ihat there is a life after teenage pregnancy. 

Social Orientation 

Important emphasis on current issue-teenage parents in nontraditional jobs Good mix of people 

Showed women in non-stereotypical roles. Good role models of femalesin nontraditional roles-excellent 

Appropriate use of ethnic groups No use or mention of males, only for women Motivates for self 

responsibility All types of people used-variety of careers shown Stressed self responsibility. 

Market Value 

Good advice for teens with kids Definitely needed for identified audience Products on this topic dre 

needed, but this is not a good choice Females in nontraditional roles who have 'made it' - Tm not aware 

of any other media that portrays this as well as this video does. 

Realistic but not attentior', getting. A lot of background noise . ... Sometimes amateurish in nature with a 
muffled sound Some interviews are hard to understand. 

Visual 

Visual impact boring Not a creative use of video (lots of stills) Focus uneven at times Relies 

on use of slides quite heavily. Considerable lalking head' format Lighting wasn^t too good-especially 

when a window was directly behind the speaker Photography was well done. 

gf oductfon 

Poor lighting, backgrounds confusing Could use better lighting 
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GUIDEUNES COMMENTS 



|; Breaking Out-Career Options for Teenage Par ents 
SelfKnowlBdgfl 

tSo's '?.^et?<:S ol!? ^^T^'' 2' I'" Uses real clients, young adults, and women in 

theirao s. Tape is a self-esteem bulkier by having personal experiences of those who have succeeded 

Educational and Qftnnpntrnnal Exptoratinn 

setting decision making fit in nicely Realities of life-does not limit itself to teenage r^^othere only. 

Career Ptanning 
Conveys the message, 



General Impresstons 



I need to support myself and my kids without depending on someone else." 



rfl",''?],'-^?^".^'''^ — Optimistic Variety of examples of careers and women in them TTie use 

?mnol'!i?f ""."^ '""J ^ P°s"iv^' ^P^^'stic View for teen parenl and" emphasizes 

^ SM^.°.ff 1"'^ ^aree^.choice affects lifestyle Good information aSd use of diS glup 

'^nnlrf^ '"^"'f ""T^" °" ''^^'^''^al. up to date advice from real people FemX in 

SmnnS '''"»?f^"**°P''=^"^'"tormationcurrent-veiy8oodonnontraditLafiob^^^^^^^ 
...... Open-minded approach to careers Talking with individuals and hearing them tell us howthev felt 

Te!^:ZTJSr'''' -tgivestheteenagemotheraposHiveoutLkon^S'^^^^^^^ 



^l^allJlSfidJ^— Interviewfo Poorsound 
a' '""ss A little disconnected Didn't tie issues together well It needs to be re^mm^H^ w 

absence of the male role Not enough marketable job opportunrfies. Riming techniques could be better 



|LSau!£l£hailfla— Change title to "Break Out." Career Options for Self-supportinq Teenaae Moms 
Shov«ngmoreon-srtecareerexamplesandemployerstalking%boutwillingnessT^^^ 

Structunng rt to flow more smoothly More video (moving) scenes and fewe stills S^^^^^^^^^ 

dialogue was a little hard to understand Singer singing "Breaking Out" MorSaestions on w^^^ 

ogethelpand assistance Adding a study guide and follow-up acSt with r/vi^^^^ 

role and his responsibility Make it longer by 10 minutes, therefore have discussion Some oTthe 

pictures and focusing could have been better. ai-i-os.on bome of the 

g . 9rop3rgd to Similf yiiadSflS— Is excellent seems a cut above There aren't too manv that I'm 

ggnsemln q^hg Nattonfll Oflrper Peveiopment fif ii^ff iip ftf^ 

Final Thoughts 

Appropriate for teen moms and displaced homemakers who need to have examples of success stories 
Amo^vationalvideocontainingrealisticintervlewswithteenagemomswhowan^^^^^^^^ 

though on 00?^^^^^^^ ' T. i:Sh° fnf T'"? 1'? *° '''''''' P^^"^"^^ ''"^^'^ s«™'at2 
inougnt on options Use with high school at risk groups or adults in transition Addresses teenaofi 

smg^emothers-notmothersandfathers Demand a better product. Talking heads disS^^^ 

oftSmr'^^^^^^^^^^^^^ 

n nn«mT ^ 1 T ^""'-'6"'=^ '^sues as well. Good for professionals in the field to help plan 

SSi f 'r\ non-co lege bound kids Very good vid^ for purchase price i wouW use 

with all students as an example of empowerment A 

-6- 
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Tiaa: 



Effective Answers to Interview Questions 



PfoduccrorVendon 

Subject: 
Running TIma: 
Copyright or 
Production Oato: 



JIST 

(ntervlowing Skills 
35 Minutes 

1989 



Supportiva Printed Materials 
Included; Yes JL No_ 
Producer's Recommended 
Level: Elem, _Mld/JHS_ 
HS X Adult J5L Price: $95.00 



Effective Answers to liitervlew Questions 



OVERALL FEEDBACK 



Purpose clearly understood This film certainly does have effective answers Decent title for this film 

Good specific infomiation Varied scenes, presented ideas through humor Very thorough 

Parts of the content and message get lost in the over use of humor and melodrama More appropriate 

for adults Narrator-actor combination somewhat distracting Costume changes and character 

changes were confusing and distracting Too busy, not well organized, fragmented, jumped around a lot, 

not systematic in presentation inokey,.t!iough could be a good teaching tool. 

Effectiveness 

I'm not sure it is effective Drags because they are adding 'cuteness' The film covered and answered 

allthequestionsi had Some inappropriate answers. Someissueswereglossed over ...... Includessome 

distractions which reduce effectiveness. Sounds somewhat canned Enough content to be of high value 

Too lengthy, poor acting, poor humor It is long but when focused on a particular client, it was 

appropriate Informative on skills. Bad acting, tacky. Distracting. 

Social Orlentatfon 

The early scene with woman handcuffed and inquisition scene were inappropriate and stereotyped Bad 

info-discriminating content in answers, illegal question. Woman acts stupid and ineffectk'e Bluecollar 

or lower funcJioning people would not identify with actors-white collar or tech audience-needs high vertDal 

^1^'''^ Upset by dream bondage scenes— unnecessao' to make point Outstanding Use more 

diversity, including those who are not super star students or extremely talented Could have used some 

interview questions on more touchy subjects (daig abuse, etc.) Very current material Good 

representation Sexist and slightly chauvinistic. 

Market Value 

E:^pensive There are already so many materials on inter/iewing At adult level Pricing is 

appropriate for lengti) and depth Average. Unique approach/style but not topic Good video which 

addresses tough questions i am not sure this film would be used. It is too long for what it accomplishes 

Could get this info for less Ifelt it wasgearedforcollegegraduatesandadultsolderthanhigh school 

age I can't wait to get my own copy. 

A»dla 

Sound is good Seemed like a soap opera-bad script, music dumb Very good at production quality 

.... O.K. 

Vtsual 

Some clever graphic techniques Color :s good and well done Kids would notice toupees— it turns 

^^"601 off O.K Sometimes distracting Outstanding attention is stimulated by creative scenes 

Some creative scenes, some dumb. 

Production 

Very professionally done Scenes do not flow Very slick, professional production. A little too 

'gimmicky' and 'cute' however Not too good, too long Polished production The technical 

presentation is outstanding . ... Professional quality production Not too exciting. Long, disjointed. 
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#ectKfeAhswei^^ (SUIDEUNES COMMENTS 



EducaHona! and Qffc^iP^^t'OnRl P,rmmn 

Specific help in answering ^yplcal interview questions Assumed students have basic interviewlna skills 

pro vdes refined techniq ues-~fiot appropriate for beginning module. inierviewing skiiis. 

}:Genefa[ Impressions 



Feat ures I L?ked Br«^ 



speciicskill Attention stimisfating.humorousscenes. Good content depth. /////iheinShprrerta- 
Sinn. •Thoroughdiscussionanddemostrationofjobinterviewlnganddifflcult 

Features I Liked t 

man^'°nS Demeaningsceneofbondagewlthawoman Too 

Sra^iSn ^ r^MiJ'h h'^'' The continual distractions Frequent switch to commentator 

IS dis ract ing Could have gotten message across more concisely Too lengthy . Hokey attemDts 

at entertaining while teaching concepts When used in a classroom setting th?re v^uld not be t^^^^ 

L^rr"n,5?P'';^ Thehumorwasinappropriateandstupid. Distracting. NSa^^^^^^^^^^^^^ 
Some inaccuracies in the presentation (e.g.. revealed she was married) Mediocre production qualiiyV 

If I Could Chanqg 

Remove clutter .. Eliminate the sexism, goofiness and over use of humor by the narrator Oraanize 

It better and allow it to flow better Eliminate inquisition scene at beginning Show mo e inloSa^P 

answers to gain some perspective Clean up some inaccuracies „.... Have s\oppirS 

Compared to <^fmiffirVf^^f?ffff 

Is very thorough .... Is well produced and organized Is not as good as others I've seen Excellent 

and detailed .. Should be something better About average Gave ve^ S"exaSs S 

answenng questions appropriately is expensive, colorful, lively Dragr.. . AlSJ^ av^ 

ggnc^rninq th g Nmfonal Career Develo p ment Gnlrien n^ff 

Qnllo!*''® "''■r P^*'^'"^' ^^P'°ration area mostof all Is excellent in explaining interview questions 

Speaks tc specific competencies very diversely Relates only to interviewing ski Is S address 

many morei the procucerwereawareofthem Meets skills to prepare. oSSnempS^^ 

Does not fit in as weil as others I have seen Ranks at the very top. employment 

Final Thought? 

Good video for job seekers Do not buy this until you have viewed it and know it is what you want 

r^^^^^r^^l^ •• comprehensive. weH-done. R^es th s be ^ in 
more than one session, may not wori< for poor high school students Would be best used on a lab fir 

P f P^?af^ to job hunting Very professionally done Almost ovenwhelminq with info 

.hpT^oS GoodforlabactivitiesforpSerodSS^^^^ 

they need this in-dep h focus Great video to prepare for an interviewer's questions SdS 

s^uence was disturbing More relevant for postsecondary group More useful for adultf for hiqh 

school you would need to pause at points for discussion. A ^ 
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Entreprenaurshlp— A Vision for Everyone 

Produ ijr Vanctor: Cenioron Education and Tralnlng/Ohio Slats 

SubJ«.. Vocational Education and EntropreneursWp 

Running ilnie: 25M}nutss 
Copyrightor 

Production Data: 1989 



fEntrepr^netirshtp-^A VIs^^^ ■ OVERALL FEEDBACK 

Content 

Seemed to focus on Vocational Educatlon-that was not In the title Include Vocational Education in title 

for clarification The issue at hand was dealt with effectively The word 'everyone' is used, yet they 

actually mean highly motivated high school students. Too many different scenarios-^ot old Too 

personality driven at beginning, need obiectives sooner Excellent content and coverage Very 

precise, specific Good range of occupations A growing field-that's why I like the 'everyone' in the 

title. 



Supportivo Printed Materials 

Included: Yos NoJt 

Producer's Recommendiid 

Love!: Bern. _ MId/JHS 

HS JL Adult X Price: S49.50 



Instnjctlonat Pfigfgn 

Statistics at outset of tape may be too ove Avhelming for high school audience Could be unrealistic 

Too much of the same scenarios Obiectives could have been more cleariy defined Different 

examples, movedwell in range Well put ^etherobjective identified Good organization of material. 

Effectiveness 

Kept me interested bi;t not real excited Vocational 'sales pitch' a little too strong for my taste Made 

me think about what it would be like to start a business This film could be shown at9th or 1 Cth grade when 

making high schooldecisionsorto seniors who have taken courseworkthal applies Motivating Not 

foradults or general education high schoolers Good responsefrom inten/iewer Stimulates thinking 

Dragstowardthe end {5th and 6th inten/iews) Success stories are always motivational-didn'tshow 

thestruggle Very effective at givingideas Makesthe impossible seempossible Audience starts 

to think Very positive, hopeful, real Great stories, very personable. 

Social Orientattnn 

Would have been nice to see people making it in nontraditional gender roles Good job except high risk 

population may have a hard time relating and sex roles were traditional Need start up money. Suggesting 

other ways to finance would have been helpful in order to give this to wider audience of students Nice 

to see many women Portrayed good cross section of public Not really strong but seemed to try to 

use several different types' of people There vvasn't really much attention given to any social issues 

Very good at utilizing women , minority. Would have been good to have a handicapped business owner in the 

video Good representation of various races, sexes Showed women as independent business 

owners including minorities Very realistic and appropriate Age groups fit well with those speaking 

to ethers their age. 

MarltetVaitje 

Owning business is not an attainable dream for most; more failures than successes in real worid Rims 

on entrepreneurship are needed Good appropriate range Unique topic. Pertiaps a little too Ohio 

oriented Needed in today's job martlet. 

MM 

Background musicwassomewhat annoying Too much music during the examples andtoo loud Nice 

pace Sonne background noisedisturbing, some echo and up & down of voice of narrator Clear, didnl 

like the music, too clattery Main narrator's voice became grating towards end Nan-ation sort of 

irritating Clear, narration and voices-upbeal music M-Jsic, very 'active' Nice and clear, has a 

lot of verbiage and would be hard to take notes Much like TV news stories Easy to understand 

Excellent quality, good message Very smooth video, easy to understand. 
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Picture and color seemed a little unclear~but tlie fuzzy quality could have been the TV Clear Would 

have helped to list main points of success in starting one's own business Not flashy but verir fti'^ional 

•••••• V6iy r63IJSlJC» 

Production 

No info on howto obtain nrore info Not easily readable. Should be on plain background Goodeditina 

"9™"9 was not good-shadows in some examples Went slowly enough and was well done 



?Entrepreneurs|i!p~AVisb GUiDEUNES COMMENTS 



Seff-Knowled^A 

Thoss interviewed explained why their choices were good fits for them; for high school students this needs 
couldTeSfvS Personaltestimonialsgoodfaut 

Educatfonat and Oecupattn nal EyntoraHnn 

NotrelevantforaduHs Thevideodoesagoodiobinthisareaforvocationaltraining Did not effectively 

vocational activrties-not realistic for most people It contnljutes but has some weaknesses. 

Career Planning 

This really didn't help a student in terms of what they should do beyond taking vocational classes (no mentinn 

of shadowing, info interviews, etc.) Not relevant for adults Could havef^sed moreon life oTes-S 

Sn";^ were somewhat discussed or displayed, but did not focus on nontraditional roles enough 

PnmnrnSic T"!'^^^ P'^, r"]"^ '""^^^ ^^^^^^ ^^ct that Working long hours requires 

compromises in other areas of life-i.e.. family and leisure. • cmui. 



General Impressions 



Features I Ukt^ R^^ 

Personalexperiencesofsuccessfulpeople Easytofollowandkeptinterestwell Most st Jents were 

SnS^^2^"* ^ '^'^ ^°P^ '° 9° The lack of rSerSS 

techr^^al clanty It was very posrtive upbeat It was inspiring to hear from young business ownel 

■ fiea^S"Cc?ssstones Vocational^ducation and entrepreneurial relationship . . Positive 

etf^uponviewerregardingvocationaleducation Representatp/eofpeople. businesses presented 

Dire^ inten/iews with people who have made it as entrepreneurs On the suSce'^S SSng 

entertaining it presented both men and women as entrepreneurs It reinforced my ownE on 

starting my business. It's well organized, informative, and neTded Interesting, gave enoSgh dSo 

bemteresting . . Itisoptimisticandreallstic. AgooddepictionoftheAmericandream^^^^^^ 

----Veiyupbeat-good student examples.excel^ Therealisticissues-longhours.hardtoget 

ley. takes time to get business off the ground, etc. bi.uuia.iw.uioge. 



money. 



Features I Lfk^d ; og^i 

The music is too loud while people are trying to talk and the lighting on people is not very good The 
emphasisonwork and long hourssidestepstheneedtobalanceworkandfamilyandleisure....lt^^^^^^^ 
anddoesnotgoinlodetailonwhatittakestobeanentrepreneur Tooshallow Fccusedon how much 

!^°u«Sv'?hh';^^^^ NotalotofadditionalinfomiationthatlfeeltheyS 

have easily added .... Too long. Every person was not realistic References to the parents' help and 

'^°'''Z'^'^^'^T^^^^^^^ AllvocationaleduSnexampte^ 

■"{"J^J^^^f^^^^ UnrealisticthatanvonewhoreceLs 

K^ucation can achieve heir dream .... The background music always playing Not ver>' realistic abcut 

i^J.^':^ T ^ *f '"3 ^""^ ^ Tf'e fact that the occupations were venr 

stereotyped Too much reference to Ohio. ' 
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If I Could Change 

Broader age and education range of people interviewed to make it more adult oriented as well as high school 

Present positives and nsgatives Allowing for more inteiviews with entrepreneurs Showing 

entrepreneurial successes with 4 year, 6 year degrees Put a few failures in the video, the risks involved 

in a business, how businasses fail and what can be done lo make it a success Getting more stories of 

people who did it without parents' help Adding some actual information and steps that a student could 

take in education Adding ideas for people living in more rural area or outdoor type' businesses 

Making referencesto educations relation to work clearer More infonnatfonal questions on what negative 

impacts entrepreneurs encounter Shortening it Presenting people in rtontraditronal sex role 

occupatfons Omitting statistics at beginning of video Showing fewer examples and more detail on 

how they established a plan Change format-too much of same thing so I tuned out the last couple of 

entrepreneurs More realisifc about the chances of starting/failing in a business venture Using more 

of the National Career Development Guidelines Adding nontraditional sex roles Includinq some 

captions. 

Compared to SlmHar vrden.'^ 

Haven't seen enough others that are current Was better technical quality Excellent Rrst one 

of thistype viewed Unique, exciting, motivating Above average Veiy good I likethistape. 

I think it spells out entrepreneurship and gives examples Is up to date and realistic Does the best 

IVe seen on topic using successful vocational student graduates 

CQncernino the National Career Develo pment GuideKnes 

Incorporated the value of education and strong work ethic Hits on some, if you know what the indicators 

and thecompetencfesare......Mightdealmorewiththeeffectonfamily/personal/leisurerfbeing entrepreneur 

Lacks in self-knowledge area Not temTily effective Was a little light in specificcontent Met 

75%of them Dossnladdressthem very well Does not match up Showsthe value of vocational 

education programs Is lacking in many areas such as self-concept, growth and development, etc 

Covers many and is a good one Meets many of the career planning competencies Fits in very well. 

Final Thouq^ ff 

I thought the vWeo would be useful for helping high school kids see the connection between school, learning 

andskills needed in worksituations Very positive outlook Too rosy a picture Use in secondary 

with vocational education students Shouldbeshown in JunforHigh orbeginning of high schoolto provide 

students the option of altsmative education right away Discuss the other side of entrepreneurship with 

audience Needs to be followed with discussion Higher risk, low income clients may have a difficult 

time relating and transf em'ng into their situations Shallow video, little value This is an excellent tape 

onentrepreneurshipandiswellworththemoney. I don't feel that it will become outdated Realistic ideas 

of going into and staying in a business Every student should see this Spread this out over.*' .veral 

class periods — Excellent formotivating students A great promotional video for vocational e*' ^cation, 

vocational student clubs/organizations and entrepreneurship Showeda wide variety of job op ortunities 

and in a positive way. Should have addressed the risk being taken in starting a business. I ielttUt this video 
was a good one to Introduce entrepreneurship. A 
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Titie: Finding the Right College 

ProducerorVcndon Cambridge Career ProducUons SupporUvaPrintedMaterials 

SublMt: Collegesdectlon IncJudad: Yes NoX 

RunnlngTImo: 40 Minutes Producer's Recommended 

Copyriahlor Level: aem._Mld/JHS 

Production Date; 19S8 H3X AdulTx Pri^: $89.00 

Rndfrigthe Rlcjht Cqlfege ^' OVERALL FEEDBa6k" 



Content 

Title gives you the right Impression of what video Is about Content good-lots of Info Slow start, drags 

on This Is an excellent film The basic information/definitionscre good Good material but there 

seemed to be too much for one video. 

fnstructfonal Design 

Lists were a good visual effect Good Information Too much Info for high school students to absorb 

Organized for visual learners as well Good job Objectives are clear Great for high school 

students. 

Effectiveness 

Distracts because of poor acting Informative Students would laugh at this! Too stiff . . Stralght- 

fonvard presentation Just got a little long. 

Social Orientatfon 

Talked a lot about fiandlcaps, special conditions-good! DkJnl like the 'dumb jock' or hispanic accent- 
stereotypical Age appropriate actors Good at addressing a variety of concerns Good 

representation Includes not only white but black and hispanic student 

Product is needed. Will probably be out of date quicklybecause clothing styles change so often Needed 

but needs Improvement Across the country applications Price Is reasonable. 

Rough sounding outside Voicesare clear Nice music Sound was good and easyto understand. 

y(SU9 l 

Didn't like the Individual shots of talking and walking, or walking off before closhg out on them Again, 

visual learners Included. Must have good listening skills Strong impact and high school students could 

learn. 

Production 

Doesn't mention how to obtain Info Lighting okay. 
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Rhding the Right CoHege GUIDEUNES COMP^ENTS 



Se!f-Knowted<y$ 

Doesn't address adults at all. I don't think the/d identify with the actors even though theymay want the same 
•n^o Talks a lot about 'fit* but doesnl help students figure out what fits' for them. 

Educatfonal and Oceupattn nal Expleratfon 

See other students with a positive attitude Really not focusing on career guidelines. 

Career Pranninq 

Maybe need a worksheet with this to encourage doing exercises mentioned at end of video Watching 
video, you doni do anything concrete to acquire skills, video doesn't even deal with nontraditional students 



General Impressions 



Features rmc<»d R>.g^ 



IBlue' summary points Really appreciates differences-discusses mobility needs, dietary concerns, not 

just academics-student services, too Amount of information Considers just about everything in 

choosing a college-defines terms and services It did give good info on the particular topic of how to 

chooseacollege Well organized, covers many important topics It's straightforward approach 

Forrnat. covenng triany concerns Went stowly enough to be able to follow It informed the student 

ofthemanyquestionsaskedandanswerstocollegeselection Takes students step by steo through the 

process of college sefection. ^ y oic.umiuuyiime 

Features I I flcPri \ *>f^fft 

Some of the comments and questions by the two students make them look stupid Phony actina 

f!^SnS^^^: P'^'ff •, ^""^ '^'^'^S"^ ^^^^ Diatogue-comy jokes, some 

uiTrealistrc parts Maybe too long, although all info was important A lot of material ojvered for one 

[J*" Would have lixed to have seen something on how to use the college guide books-rather than that 
iney are availaoie* 

Changing the dialogue and length Trying not to make it funny, it wasnl Rxing the dialogue it's not 

rnaderhehinhschwlstudemskjokpretty Shortening it- 

^S.^i^Sf"^^''"'*^?.^'^^*^!^'^ Speeding it up Reinforcethe idea that everyone 

Sis ~ T J- ^ ^'^P '"^ '"^^ Poss^b'e ^° stop and Show other porttons ai 

another time Mentioning main points and cutting out some of the details. 

gomoared to Simitar Videos 

Haven't seen any others to compare is dorky. idea is good, though Seems very comprehensive. 

Concgmf pq th? National Career Develop ment GuldeiinA*} 

Doesn't cover many career guidelines Really only hits upon a few competencies Is in aeneral 

..... Jsn t touching any of those issues, but isnl designed to Includes many of the competencies 

'^9*^ f^s the NCDG very well Does meet educational and Occupational exploring. 

FinalThnuqhfs 

alot.llhinkstudents would spendmoretimelaughingthan listening Could be used with parents who are 

uninfomiedaboutdifferentkinds of degrees Isthereone right college? TOstTcuSupS-dS^ 

tape on selecting a college. It should not become outdated Good, clear, well organized video This 

IS useful and covers good content I would use to answer questions studenl.«; may think are"'dumb 

questions (It answered the questions I remember having) Good technical production enough variety to 

maintain'most of the viewers attention. A • » 
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m.: It's Your Life ~ Take Charge 

ProducerorVcndor: Cwitw-on Education andTralnlnfl Supportive PriniMi Materials 

forEmployment-Oh!o Included: Yes_No 

subject: DecfsIonR^aking Producer's Recommended 

RunnlngTImo: 25?^nut8S Level: Bent MId/JHS X 

Copyright or Production Date: 1988 HSJL Adul~ Price: $49 50 



It's Your Llfertake Charge OVERALL FEEDBACK 



Current issues, up to date. Trust, drugs Handles dropout issue without being condescending 

Excellent Kids make the choice, content focused Needs explanation of purpose before the four 

interviews Good There were more failures than successes-only one person succeeded I think 

this is a good title Realistic scenario and script Very appropriate to high school level. 

instructiopaLPesign 

Appropriate blond oftalking head and situational scenes V/ouldcreatedialoguewithat-riskstudents 

Kept interest, good use of role play and concrete information Well organized and presented 

Appropriate for high risk audience No real organization to help viewer Kids could relate to this film 

Too simplistic, no action taken by students. 

Effectiveness 

Too much talking heads Acting forced but message clear Realistic solutions discussed A little 

stow in places Language was reanstic Good acting I think the student who really needs to see 

it will just think its another trick Nothing new Thought provoking situations Motivational 

Stereotyped dropouts with no organization. 

Social OrrentatFon 

Crossed range of population Spoke to current issues very well Stereotypes vocational education 

as an alternative for minorities School dropout, teen mom, minorities-good representation Tough 

to hold audience's attention Excellent! Very realistic Good ethnic diversity represented. 

Market Value 

Good price for good advice I really believe it had an impact A lot for the price-good product 

Addresses thebigproblem of dropout and decision niaking Product is needed, but not this one Could 

become outdated fast. 

Audio 

Some background hum background noise Music good, lyrics good, script good Looks like a 

home video movie Hollow voices at times-some actors hard to understand Music is too dramatic 

Kids are sometimes not clear Rrst young man is hard to understand. Music seems 60's oriented- 

ballads Hard for me to understand. 

Visual 

Blank screens between vignettes last too long Nothing in particular grabs attention Background 

noise distracting Average Poor lighting/color in some scenes. 

Production 

Smooth, professional quality Average Choppy-distracting Went slowly. 



Krs:YcurUfe~^TakeCharge GUIDELINES CO^VIME^^TS | 

Self-Knowledga 

Addresses negative and positive self-esteem Slightly talk to counselor*. 

EdUCat?Qnai and Occuaatronal t SxnloraUnn 
DroR)lrjg out limits your chances in earning. 

Career Planning 

Video contributes to skills &oout making decisions about dropping out of school 
KGenerarimpresslonsi 
Features tLiicPHRft^^ 

Emphasis on dsoision making skills Discussed dropout situation realistically Realistic tooic- 

S^SSf.SH°' problems and solutions Provided both problems and alfema ives ^^^^ £^ 

at potential dropout-good points made for staying in school The messages, the way oreseS 

and the fact rt presented altematives Good correlation between roles and info^nS ^Srem 

approaches to motivating students. Reali^ic depictions Realistic. doesnTtr/ trhumor." weil wS- 

offerealtematives Personalscenarios Hadavarietyofrea!lifesituations.:....SenrteSrre 

H^^^^^^^ Th8reansticscenarfosandconvincingading.....OpS^^ 

...... High school students could relate to the music Current issues for younger p^ple-dropou? drua 

problems, results of statistics It told the story the way It actually is I like the woK^S 'could 

be used as a preview before the film is actually shown. worKsneei mat could 

Features mked Lp^Qt 

SometMhnicaldifticulties Lighting problems A little stow In places Incorrect grammar The 

. P'^^"?^" -Not sure who to showthis to. The whole 9th grade class? I donme^E^ a ceiS 

f^^^^,^^^'J\^^°^^^'^^^^^^ IIikedthefilmbutrtisnotrXaree^di?S 

It should be used as a tool urging students to stay in school. aireciea. 

If t Could qtifin«;!g 

Developing support materials forthis video Could be a little shorter More action, faster pace 

^'"'"3 ^^"^ '"^'^'"S it. Having more success caSa^ faLdc^ 

with better outcomes Adding more positive ideas ideas of solutions to those situations. 

Compared tn film}|f,r VW??? 

Very good, very appropriateto all high school students Would be great for students who are ^tninniinn 

^ school and you're trying to motivate them to stay in school Is ^of . ! S i Sy biS SLiivers 

effec^wemessages Wellworththe price:usesfactsratherthanpushing values I seen^^^ 

ludgmants .. .. Is helpful and emothsnally gnpping None of the dropouts looked to themselves for 

solutions to their proble' - Rrst one of this type that ! have watched. tnemseives for 

■Concernf rtq the National Cgrg^r Pevelopmfint f^»|>^o|fna^ 

Meets most of the guidelines Addressed competencies pretty well Correlated ven^ nicelv for hinh 

school audience . Excellent video of self-esteem and the ?ela7onship beSKoK 

. .. Many competencies addressed ....Rs some on decision making Doesnl seem to mee^ 

competencies Is more guidance than career oriented. ^ 

einaf Thought 

"se 'n staff inser/ice training on dropouts and retention issues Will provoke discuss on 

: Appropriate foruse with high-risk kids age 14 and up Very gSSsS an" 

' wou'a not recommend this video There is a real need for this type of video but I don't think thk 

one will have the desired effect it involved students talking to students . Not7eally caree oriemli 

-more general infomiation It needs a follow-up discussion to get the mosi oufofthS^^^^ 

• 15 " 

^A(»»^^.^i:7,re^^ : . - • : — _j_ — '_ — : — • : : 



ProducerorVendor: UnJvsrsIlyof Wisconsin VocatJonalStudles 

Subied: Interviewing Skills 

RunnlngTIme: dMinutas 
Copyiightor 

Production Date: 1989 



™«: Job Interview: Tipping the Odds 




Supportive Printed Materials 
Included: Yes_No Jt 
Producer's Recommended 
Lev^: Eiem, _ Mid/JHS_ 
HS JL Adult JL Price: $48.00 



Job IhteMew: tippjn^^ 



OVERALL reEDBACK 



Content 

Lots covered in short amount of time Too much material attempted in 8 minutes Title not followed 

through on Easy to follow Job interviewers a little too nice Good for only 8 minutes Will 

need to be used in conjunction with teaching unit for more instmction on writing resumes, etc. 

Instructfonal Design 

Concepts clear and identifiable ...... Use of model thank you tetter-good but quick Addressed adults, 

not high school students Step by step progression. From first invitation to acceptance of job Theme 

cam'ed out throughout. 

Effecttveness 

Voices condescending and too preachy Acting stilted References-good. Actors-might consider not 

reusing same actors Qver in other circumstances Poor acting is distracting Not very motivating 

No high school actors Hokey» didnl adequately address issues. Not at all appropriate for adults ...... 

Acting isauthentic and realistic Very general Enjoyed the examples of quizzing oneself on potential 

questions (veiy appropriate). 

Social Origntatipn 

Included positive representations of ethnic groups Very progressive Excellent use of diverse 

populations, racial differences and handicapped Some racial and sexual stereotyping Excellent 

diversity of situations/abilities portrayed Good variety of characters, deals with social issues 

Showed a variety of job applicants even those with physical disabilities Excellent, not only ethnicity 

appropriate but also with spectmm of ages as well as the handicapped. 

Market Value 

Too short, not enough deta:l, glossed over some things too fast There are better products The 

content will be appropriate for many years Inexpensive cost can make it attractive Well worth the 

price and useful to many gn^ups For $48 one could make own video at school. 

Audio 

Appropriate background music. Voices are condescending VkJeo was clear Good male/female 

voices nanrating tape. 

Yisual 

Captions were sometimes hard to read Well done The presentation was stimu lating Good use 

of titles to focus on message Color too dari< in places I enjoyed the light bulbs effect scenes. 

ProtfMctfpn 

Smooth Professionally done. 



V Job interview; Tipping the Odds GUIDELINES COMMENTS | 

Self;Knowledg g 

Visualization-an excellent concept Visualization used by student. Dress for interview , looking 

presentable Didnl use high school age in many scenes-more for adult No nigh school actors. 
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Educattonalanrip^^fnfl1i^?n 3iExDrotaHnn 

ImLhS?"* ''^iSf f V^"* ^ ^ j°^""se your skills. Doss give general info on investigating an 

®'"P'°yf Skil s to participate in work and life iong learning were not addressed ... Only addresses 

mainly ho'n to obtain a job. not how to seek or maintain one. ^ aaaresses 

Career Planning 

Jfh"«1^.f Sfr*^®^ of peoplein differing roles Discusses what an employer shouldn't ask you 

SeSlySff"^ •mpactonindl^^dualandfamn?& 

f.Generarimpresstons 



EeatureslUked Best 



n^«i? S 1^;- A^if evaluating an offer Conceots presented were clear and concise 

examS ^" ^^'"•-^a Smooth production .... Good 

vaSs S?/nt° in<^n7r'"? f • ^""^ '"^''^'''^ '"terviewer, can control many of the 

y^"r®^ 9°'^®"*' '"Structional design Demonstration of several louqh' Questions bv the 

;;t«.^'S)^er It's efficiency, addresses tough issues of alcoholism and sexual hSment Somfol 

fltr''°^'°''^r?''^'"''''^' Modelinsofsituatlons .nedivefseSe^^^^^^^ 

'* "y some important aspects of preparing for an interview Sequential ^proaT oosXe 

S?!'^ Organization Good review of main points, clear and concise: . . ca^ 

familiar game Introduction Clear pfcture with good sound. ^^HKorib ana use ot a 

Features I L|Kft^j tffflfft 

m™^'? too short a period The production seemed cheap and not attentfon getting 

No areacovered in enough detail. Companies should be resea^hed priorto this point .... Using one of the 

actors twice in two very contradictory roies-was confusing The voices distSd m^t^ ?heerJ and 

seemed to talk down to audience No high school p^ple represented ... dS noSS^o mln^ 

school students Not enough introduction as to what we were going tTvi^^/ There we^^^^^^^ 

^.^Ksrars^^^^^^^^^ 

. SSli^ s\«S 

S?r«.; J"''"^' l^'"' ~"a^^°*«^ Modol appropriatebehavfors?dress: conduci expSon 
^^^^^ decision-making more Use lighter color Focus on entry level jobs ^^P'^^^'O" 

Compared to fitmtiarVMm 

obiSi5?'° ^""^ ""^^ '^'^^ ^^^"^ ^^^'""^ wori<< hops Meets specific 

CQn<;emtnq th^ Nfltfonal Career DBv eio^ment fiii.-f^ ft || n«»«^ 

Only addressesacouple of competen'-iesor skills Was acceptable Puts interviewinq in a nutshell 

Does a satisfactory job on introducing the topic of interviewing Does nothing that I can see to dS^iJ 

e^l'm'^T'"'''' Touchesonanumberofthem.....'HitafewinthSeral^^^^^^^^^ 

esteem .... is very appropnate Good on skills to seek, obtain, maintain and change jobs Would 

help in meeting some of the competencies. i-i wny e joub wouia 

Final Thouphf?^ 

Thiswouldbeagoodvideotohaveinthelibrary. Should notb Costofmat^^rial 

s not worth It ... Good as an introduction to aspects to consider for a good job interview SuX 
f^mepnce.goodteachingaid .Good organization Iwouldrecommendthisoneforjobs^^^^^^^^ 

SStor^^'^ fH;l°i'^?"^'' ^ea^aPP^opriateclothlng. look neat, etc.need examples of incorrect 

oe<^av\QTs T..!sproductisevaluatedasanintrotothetopic Must be supplemented with moredetailwl 

presentation and experiential leaming Useful for high school students and verbasic aduftXeeker^ 
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= Job Survival Skills (It's a Jungle Out There) 





Job Survival Skills (It's a Junflle OutThere). 



OVERALL FEEDBACK 



fipntgnt 

Too much content Excellent content Inaccurate information regarding procedures to follow 

Slow start, too much content Distracting at first. 

Instructional Deslqp 

Good info, too much Too much content and lecture Well organized Easy to follow Humor 

often distracted from content Excellent Appropriate for audience. 

Effectiveness 

Some unreasonable advice, suggestions. Stupid comedy routines that get in the way of the message 
Laughed all the way through it, but didn't learn much. Following the advice could lead to your boss labeling 

you obnoxious' Assumes 'fast track' motivation Atotoftexton screen with noaction Humorous 

andtastefully done Combination of humor and informaticri Holds interest but quality of information 

was lacking Excellent! Creative! Held interest Too much info presented Patronizing 



SoclalOrlentattot^ 

Not great, humor element almost distracted from content Lack of minorities Some issues of sexism 

but still addressed issues and met the expectations Unreasonable advice. 

IVIarket Value 



A»dlQ 

Nan-ator was easy to listen to Good use of visual media-kept interest level high. 

Visual^distractsfrom message, impact strong but not related Good use of black and white as well as color 

...... Good overall production quality Important concepts highlighted on screen. Especially at the start 

of the video. It got my attention right away Graphics were better than usual. 



Entertaining. 



Not needed 



Very much needed at my center 



Always needed 



Unique-good use of humor. 



Production 

Polished and professional 



Pretty average. 
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JobSufvival Skills ylt's A. Jungle Out There) GUIDELINES COMMENTS 



Educational and Qcenpafrnnfli Exploration 

Skills to prepare, seek, obtain, maintain, and change jobs are covered well in this video for students as well 



as adults. 



Features I Liked Bbs^ 

Upbeat, humorous. Describes reasons people get fired Liked reminder that there is no such thing as a 

dead-end job Sound advice on job retention Humor and implementation Entertaining humor 

Attention getting, clever antics High quality and effective Professional clean production. 



Gsnerai Impressfons 



Features I LIkftri t^^fj^t 

A lot of data to absorb and some info may not be right for given situations Stupid Lack of good 

information, little substance Did get a b:i lengthy after a fast start Got leclure oriented at times 

Too much time spent with words on screen and no action-too much content Too much humor, I found 

it distracting. 

fffCoutd Chanaft 

More consistency in design More action, more sensitivity to women's Issues (child care) Didn't 

ibalance roles, other parts of life Expanding a little more on some of the concepts Not so much info 

on one tape. 

Compared to Similar VtriPn^ 

Betterthan average Thoroughly covers job success ideas foryoung adults Excellent Is above 

average Is top notch Is palatable Is different on its use of humor. 

Concernino the National Career Development GijIdftHnfl!^ 

SP^^^ifcjai^f Hits on a lot of points but does little justice to them Effective especially for adults 

...... Fulfilled quite a few Is a good component of occupational exploration and preparation traininq 

Competency VII IS well addressed in this video. 

Final Thoughtg 

Uses humor in an effective way for most, but might be offensive to some adults. Better for lower level entry 

job seekers ...... Not recommended for high school except with discussion Buy this one for adults In job 

search or with difficulties in maintaining jobs Great for college career offices Addresses 

competencies needed forthe job in a creative way. Appropriate for junior high students Very entertaininq 

but lacks valid content Lots of glitz, little substance An excellent video for employee relations/job 

survival. Too busy Good info on job retention Patronizing Preview before purchasing to be 

sure It will go with your audience. Some may love it A sense of humor is so important Asks for 

unreasonable ways to keep job. A 
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Tiu.: Keeping At-Risk Kids at School 




ProducerorVendor: Th« School Company 
Subject: Dropout Prevention 
Running Tlnw: l7Mlnutas 
Copyright or 

Production Data: 1988 


Supportive Printed Materials 
Included: Yes_ No Jt 
Producer's Recommended 
Level: Elem- MId/JHS 
HS Adult X Price: $98,00 




Keeping AfcRlsk Kids at School 


OVERALL FEEDBACK 


Content 



Very clear, simple formula forkeeping kids in school Not really appropriate for high school students 

Focuses on specific topic Focus is split, sometimes the film is talking to students/sometimes adults 

working with students Title does not imply this.is for students. Displays very middle class values and 

overgeneralizations. Content covers a difficult subject Some basic information. 

Instruction Design 

Possible teaching too!? Not always a logical connection between video and audio Disjointed, hard 

to determine cbjectives. Narration and scenes doni match Audience should be adults, not high school 

Shifted focus from students to educators. Who are they trying to reach? Unsure of intended 

audience. 

Effectiveness 

Good info - presentation notgreat Target audience unclear/between talking to' kids and talking 'about' 

kids Not really for high school students Boring, moves slowly, no stimulatfon. 

Social OrlentaHnn 

No whites included in group counseling session All the black students were high risk Values 

presented were upper white, middle class Stereotypical blacks Needs more female representation 

and the groups wo uld have been better mixed Only minorities represented in inten/iews All students 

are black Over-generalization black and white orientation. 

M arket Value 

Fairly localized A good product in this ar5>a is needed. This is weak in all areas Though topic needs 

to be addressed, this video does not cut it Pooriy done Condescending in tone Slow paced 

repetitious. 

Poor sound quality Narration of video was dry, boring, not clear Buzzing in background 

Different scenes have different sound bites, volume Some voices unclear Occasionally can't 

understand speakers Music not appropriate. Had trouble understanding in parts. Background noise. 

yisyai 

No impact Too bright, light reflections off of faces Boring visuals, sets looked like a warehouse. 

Production 

Lighting was tem'ble Ten-ible photography. 
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Keeping At-Rtsk Kids at School 



GUIDELINES COMMENTS 



Educational an.-i.OcRnpatfpnflj Expi'JITtlQn 

instructorneeds to preview beforepresentation and explain. In someparts the video istalkingto professionals 
working with potential dropouts. 

I Generallt^pressions 

Esaturgg i Lihwl 8est 

Good points regarding retention Racial/ethnic balance and infonnation for counselor/teacher .. ..The 

group discussions with the kids Gov and concise The kids interviewed Addresses a difficult 

topic Srings out good points in working with high risk kids. 

Features I Liked Laast 

Hard to detemilne the intended audience-at times it talks to kids and at times about kids Would not be 

effective to the high school student Overgeneralizations Portraying all black students as losers .... 

Geared to white upper, middle class-features values which may not be realistic to minorities 

Stereotypical blacks, offensive joke at beginning, misinformation The way the issues were addressed^ 

-condescending, slow, vague orientation. 

If I Could Chanqq 

Make two videos out of this. One for students/one for professionals wori<ing with kids Involve students 

inmoreof adiscussion Adding mo re action Eiiminatethepaneloffourblackyouth-no worthtowards 

perceived goal of video Making the orientation clear-preferably for kids Having it professionally 

done. 

Compared to Simitar Vtdena 

Seemed average !s poor Is tem"b!e Is poor Ranks at the bottom. 

Conce mlno the National Career Devetfipment Gurdejtng «^ 

Ooesn'tpositively address any Does not meet the competencies Doesn't enhance Addresses 

parts of the competencies Doesagoodjobonunderstandingthateducationequalsiobs. . Addresses 

several guidelines but not effectively due to the lack of focus on the intended audience. 

Final Thoughts 

Wouldn't recommend Not useful Best used with people who wori< with high risk kids Betterfor 

professional. Wouldn't hold student attention Appropriate for undergraduate education majors or PTA's 

...... Useful to stimulate discussion. Vaisjes questionable Don^ purchase Can be used for adults 

who teach at nsk kids Very little redeeming value, if any. Oveipriced and unprofessionally done. Not 

motivating atall Represents white middle class values Not worth the moneyforhigh school students 

Really would ryA recommend this program. A 
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TO?: Man Oh Man (Growing Up Male) 



ProducerorVencior: New Day Rims 

Subjoct: Man'slssuss 

RunnlngTlnw: ISMinutea 
Copyright or 

Production Date: 1988 



Supportive Printed Materials 



Included: Yes _ No J5 
Producer's Recommended 
Lavri: Elom._MId/JHS 



HS JL Adult JL Price: S230.{K) 



■Man OhMan (Growing Up MalsV 



QVERALLFEEDBACk \ 



Not appropriate for high school. I would like to use this video in graduate level counseling classes .... Wow- 
great content Personalized content Wow-rdliketohaveacopyofthistoshowallourclientslTimeiy- 

-moves at an appropriate pace Purpose is not clear. 

Instructional Destqn 

For mature high school students Collage interesting, complex Objectives were a little unclear it 

took awhile to get to the point High school audiences would need debriefing Suitable for men's 

studies class Perhaps for older age groups. 

Effectiveness 

Great issues and appropriate to many ages Stimulates thinking about male's roles in society 

Emotional-pressures of being mats Stimulates thinking. Interesting point of view, a woman's. 

Social brtentatton 

Didn't dc a good job of "unstereotyping" Honest CouW use more ethnics, handicapped in major 

speaking roles Excellent! Discusses myths and misconceptions of being male Diverse Good 

balance and use of a variety of folks. 

JMarKetValug 

High price but rental available Price seems high but product is needed There are so few materials 

available addressing male issues Product is needed, price Is too high Too expensive for what you 

get ..... Overpnced a little Necessary i.-'sue to discuss Needed? ^ ricing, not worth it Not 

enough out on men. 



Visual 

Photographs during video were very effective Interesting use of graphics, old films, 

not clear, of course. 

Production 
Production good. 



Audio 
Average. 




GUIDSDNES COMMENTS 



Self Knowtedq^ 

Springboard for discussion because most of It was negative about being male. 



Generaiinipresstons 



Features I Liked Bsst 

Informal presentation Content, way It was presented Questioning our expectations for men 

j^...^oversatopK:(men'slssues)w8don'thearmuchabout./....Useforrole modeling andkfentiflca^^ 

Narr^or IS personally Involved In the story line Subject The questions and issues it raises .'.'It's 

sensrtivity--it s formal The relevant andoften neglected issues involved The way they use acollaqe 

eff^ofanhomemoviesandtoday'smen Thesubjectmatleranditspresentatlonbyawoman. There 

IS finally a video which addresses male issues. c 

Features i Uked Least 

Therewasafemalenan^tor.ltwasabittoolong.didnotrealiyprovideanswers Onlyone man expressed 

dissatisfact^n with being stereotyped. Reinforced stereotyping Too much of the one person's point of 

^'^'^ ! fi'T. sequences seemed distracting Doesn't address positive actions to deal with issues 

if °J P°srtive Images, somewhat depressing and dark Showed more negatives than positives 

The pnce-will prohibit being widely used. Hy=>'iivet, 

iflCouldChanqft 

Developing extensive support materials to address these issues. Shorten the lengtii Giving sc me more 

speaking roles to a fnlnority Having guys talk about alternatives and options Highlighting men's 

unique strengths and contributfons Is expensive Being more clear about its purpose. 

Cqmnared to Simifar vtdfin«^ 

Is veiy unique and hits special interest area Very thought provoking Is expensive ... On par with 

others Is unique. Ka« "un 

CQngemfnq1h9 Natlorfat Career Devefop ment Gufdaltnacf 

ttpSmSoSS^ Doesverywellatdiscussing 

thecomplexityofselfesteenriissuesformen Few but still important Facilitates someunderstanding 

anddevSrnen^^^ ° ^t see any relevance to the guidelines specifically Showsgrowth 

Efna> Thoughts 

Good for supportgroupsformenandwomen with a deslretounderstand men andthelrlnner world better 

Exceptionaltousewithwomentounderstandmer; 

for a time in histoiy Excellent coverage of male roles in society-good springboard for discussion In 

SSrSTf y^^-^- H»^«»'"'"endthisvkieofo?adultwomLandm^^^^^^^^^ 

K J ^''n^^l^^^ ^ '""^^ 9^ ^'^^ ^6 to "se with students-more appropriate for 

™: ^,^toranygroupwantingtoaddressmaleissues.Reviewerrecommends:Aduftandcommunity 

S ^ adequate introoftopfc and debriefing Creative approach to 'growingup male' 

inthisojlture-poignant moments Good for females as well as male audierice Dor?tknowwKis 

e'SveratSty-oist^^^^^^^ C-^-^'V 
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Marketing Yourself in tlie Hidden Job Market 

ellSS^'"*""^*"*"^ PatS!aday«ndAssociates SupportlvaPrintedMatarials 

Subject: Job Search Skills Included: Yes No ^ 

RunnlngTIma: 25MInutas Producer's Recommended 

Copyrishtor Level: Elem. _ Mid/JHS 

ProducUonPate; lij87 HS X AdulFx Price:Si4.95 



B^rHetJng Yourseltih IheHidden Job Market OVERALL FEEDBACK 



Content 

Direct delivery, no frills A stand-up presentation Special audience, professionals Trtie was 

misleading, little information on hidden market Sound, practical advice. Good content . Very useful 

dull presentation Covered well. 

Instmettona! Design 

C'ear Didnl liketapedlecture format Do not like seminarformat Verydynamlcand motivational 

Would have benefitted from a narratorto direct action Clear and concise Good info Good 

speaker but could be boring on tape for some. 

Effective<iefis 

Stand up lecturervery weak „.... Talking head causes inattention Interesting and relevant information 

got boring after awhile txcellent for a lecture, shares a wori<shop with clients ... A lecture, no variety in 

presentation ... For displaced wori<er A Tittle boring. 

S ocfalOrientatiort 

Class orientation, middle class or upper middle class values White collar/corporate America audience 

Sexist comments Condescending tone Seemedtofocuson minorities Didn't speakto the 

'ssue Speaker was excellent role model Some bias i.nplied Good for middle class. 

Market Vatue 

Many more effective products on mari<et Product not unique but valuable. 

MM 

Voice intonation (up, down, up, down) Onepersonwori<shop! Excellent speaker Just dialogue. 

Boring Visual examples very helpful Weil done for this type of tape Too much switching of 

anglesand movement, alsotoo much lecture Okay for a taped lecture Being. Goodcolorandclear. 

Produfftion 

Good quality Zooming in and out distracts. 
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MaMhgYdurselflntheHlddenJob.kar^^^ GUIDEUNES COMMENTS 



SelfKnowfedqg 

Skills to maintan a positive self concept. 

Educaifona! and Offc-^f^^tl^nfil li;rrf'?mtf^n 
Good preparatfon in job seeking skills. 

IGenerai fmpressfons] 



Features I Likfld 

Heav/content. very good information Lively, informative, a lotof infonnation Organized infonnation 

j.....!nfonT)ationwasuptodateand pertinent Hermatteroffactmannerand her attentfon to details 

Reasonable info and tips good for auditory feamers Some helpful hints Thorough presentaticin of 

job seeking, using resumes, phone, and personal contact Good advice for professional job huntinq 

S-SeS"^"' ^ ^" ^^^^^^ presenter Good, practfcal advice High ene'SiJ 

Features I Ukad l ^a^ 

Workshop setting ...... Too long Fonnat of a taped lecture is monotonous, too much content No 

S«!^w?'^l"^?'°"LS™?'^ condescending attitudes Most infonnation is oldjomiat 

doesn tutilcethestrengthof media Needs more variety, was not innovative Technical aspects were 

"iS^'T' f^J® °^ ^'^^ creativeness UaK of change of pace The speaker 

talked down to the audience. icoHcaixci 

If I Could Chanqt^ 

UsetheaudienceajKlinvoIvethemintoIeplays Have audience members stand and particlpate^hange 

™ ^°"^f Perfomiances More visual aids, condense information Use 

questionsffomaudienceatleast Putitonaudiocassette Add graphics or variety Shorter more 

vanetyinpr^entation Addvideofootagetoenhanceherlecture Useanotherfomlatofpresentation 

visual vanety and detafl Make two tapes. Too long for one tape, too much info. 

Compared to Similar Vfrfpn^ 

Is informative Above average Doesnt conpare Average Is informative. 

■Conggmfng the National Career Devetop p Tent GuideUn^ ff 
Meets specific competencies. 

Rn3lThouqhf«^ 

CouWhavebeendoneonaudiotape.. . Good 

Sis ^ ^ ^'"P'^y^bi rty skills course A video tape of a lecture presentation-only for the motivated 

^^'^f f °^ corporate Amenca and people headed there. No one else would put up with it Good 

nS^iK fS!.^' presentation, wordy For mature adults with good attention span A narrative 

orpnntoutofspeechwouWbeequaliyasheipful Goodforadultswhoareusedtoworkshops.. Good 

wh?.5^l°"f!!°r^'®!!!!*^l)®®^^ Helpfulforcurrentcareerchanges Would also be appropriate 

for high school students. Good deal, very affordable Video is very professional, appropriate to adult 

Popu'ation Lots of good hints to reach employers. A 
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Titi« Self Esteem 




ProducerorVendor: 
Subject: 
Running Time: 
Copyrightor 
Production Oste: 


Csn^Hdge 
Self«est86m 
17 Minutes 

1988 


^Hipponi ve rrinteu Mstenals 

Included: Yes No X 

Producer's Recommended 
Level: EIem._ Mld/JHS X 
HSX Adult_ Price:$89.00 



vM^^^^^^ OVSRAtL FEEDBACK 



Problem with definition of self-esteem, oversimplified Too much content Script not realistic or natu ral 

Blah titlel Get creative Good information, poor presentation Topic well covered but without 

opportunity for varied opinions Too much materials may be distracting Title tells what it is Lots 

of content, needs discussion Good Introductfon and overview Very appropriately and accurately 

done. 

Instructional D&3tgn 

Presented veiy cleariy Although the self esteem problems that were addressed are typical of students, 

many are much more severe than poor grades, the boy putting herdcwn, and not making the basketball team 

Good use of natation and subtitles to emphasize key points Use with discussion This is not 

asubiecttobetaikedabout walking down the hall Visual outlineeasytofoltowandwritenotes Clear 

and concise CouW easily pause to use as teaching tool Content presented in too complicated 

fashion Appropriate for high school students. 

Effectiveness 

Relevant topic and realistic scenarios Too wordy Too tong Gets tedfeus Effective use of 

R.E.T. principles Outstanding, even adults could benefit Too staged, not realistic in presentation 

and interaction You and I messages in analogues are disconcerting. 

Social Orientation 

Intelligent, effectiveblackcounsefor Gocdtooltodavekpmentofselfresponsibility CouWusemore 

diversity in background extras Uore attention needs to reflect current reasons for low self esteem (Le., 

drug; parental abuse, etc.) < Why a female for your demonstratfon of illogical, irrattonal beliefs - sexist? 

Needs a balance Important for age group for every aspect of life. 

Market Value 

Not sure people would finish watching There are better videos that address self-esteem issues 

Priced a little high for value Addresses topic very well, makes it seem wori^able Good for decision 

making, goal setting A tape that could be used with various age groups. 

Nudist 

Polished and professional Good and clear, easy to listen to There was a break in the sound during 

some captions which was distracting Very clear, good voices Some background noise and voice 

was weak at the beginning Crispdialogue Tinny Sound Music inappropriateto age group 

The nan-ator would have been impivved. 

Visual 

Graphics terrible. Impact not strong; color and focus ware bad. ... Dull, no variety Needs to be more 

upbeat, didn't keep my attention Non-stimulating background Washed out, over-exposed Nice 

lettering and titles were colorful, good graphics. 

Production 

Excellent technically Poor lighting Choppy and uneven Nothing about obtaining more 

information Places to pause and discuss tape were very hetofuL 

ERLC 
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.Self Esteem^ 



GUIDEUINEaCOMIWENTS 



Se>f.Knowr«»d^|B 

eouldbe used with adults for discussion and explanation Relationship between personal behaviors and 

self concept was excelle ntly portrayed Posith/e definition and tools. 

Generat Impressions 



Features I Likf^rf Rag» 

■me graphics, lettering, borders, and topic message Very clear, well organized. attention-getting video 

technjques were used Captions to follow the points the counselor made Very orgaiiEed. makes 

corriptex concept seem simple Short pauses allow students to take notes An approach to definlna 

f^Sf'"^^'^'!?"^"®^®' Itwas clear and easy tofoilow The counselor and student worked 

togettier tosolysproblems Its profosslonalquality and ftsthoroughness of content andits above averaqe 

SI? -"sawempttoaddress important issuesinpersonalgrowth The interactfon with counselor- 

sttJdent Makessomegood points. Thetopiclsiimely Content is very strong />«airate depiction 

of aproblemm htghschools Samplesof inalfonalthinkingthat relatetotopk; relevantto highschool 

"P^"'"? catchy Narrator's voice is good Intelligent conversation around the issue of self esteem 

When a>ncepts were introduced, the terms were on the screen. Good for visual learners Distinct 

steps and advice to work on problem using basic R.ET. 

Features I Liked l,i»a<tt 

Oversimplified definitfon of self-esteem and 'miracle cure' at end Too abstract for low verbal skilled 

r I uZi H? Didnl seem totally real; hadtoo fewpeople There are some serious reasons 

for lowselfesteemthat were neglected Someof thestudenf s dialogue is unbelievable The complete 

blocking of the actors with lettered screen Too many facts were presented Same two actors were 

.Difficulttomaintaininterest.toomuchlecture Girl'sspeechwassomstimesunnatural 

as If she was reading scnpt Students might get bored. 

IflCoutdChanqft 

J?.T,l^5'?'^''°" '""^ P^^**^® 9'^'^ Use more actors and vary the situations 

Reffnethedialogueandusemoreadionscenes Addreferencestootherreasonsforkawselfesteem 

;i*;;:;.c £ ! more dramatically Stopping points to promote audience interactfon and 

discission of concepts for reinforcement Make the girl's speech less 'script-like' Present more 

students in a group setting. 

C?Qmpared to Similar Vldena 

Thisisgoodcomparedtoothers Is packed with infonnation Very good Had a lot to absorb 

Average Covers difficult and abstract content thoroughly. ° 

Concerning the Nailtfnp] <>p^r Omh pment GurriPtip t^.^ 

Meets 1-3 high schoolcompetencies very weU Correspondsto self-knowledge area Deals well with 

self esteem Addresses sell knowledge well ...... Doesn't address many competencies Verv 

appropnate to devekjp self knowledge ShouW fit in very welt. 

Final Thougi^fi 

Stopfilmandpluginpersonalsituations 

S^^*^^ °" Ps^°"al growth and self-esteem There are better videos available for the money 

......Mightbeusedforpeercounselortraininganddiscussion Costlybutwouldbeworthwhile . Could 

Snh-Sl n^^T fe^^oped supportive materials. Fairly high language level, conteni quite 

sophisticated .Goodtooltostimulatediscussion Counselorcouldusethisasadiscussionsiimulatina 

001 showing portiorK^ of it over several weeks. Good for self esteem group Must be followed up with 

furthers^udyanddiscussions.Suggestshowingltinsectionsfolk)wedbyclarificationindisc^^^ Good 

tape and time y to help withteen suicide problem today Appropriatefor juniorhightoo Goodsubiect 

matter. Possibly a little too long for high school students. A 
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uue. Vifhat Employers Expect 



Producer orVendon 
Subject: 
Running Time: 
Copyright or 
Production Date: 



Johnson/Rudolph 
Job Retention 
22M!nute$ 



1989 



Supportive Printed Materials 
Included: Yes X No _ 
Producer's Recommended 
•Level: EIem._ Mrd/JHS_ 
HS JL Adult JL Price: $159-235. 



WHaiEmpIpyors Expect 



OVERALLFEEDBACK 



Content 

Laysoutexpeclationverywellforthenon-four-yearcollegegraduate Contentappropriateforintroductory 

level. 

Instructional Design 

Clear Acting lacks professionalism Appropriate for adult and high school students Objectives 

spelled out at the beginning Rowed well. 

Effectiveness 

Dragged somewhat Poor acting, looked like they were reading their lines Some forced acting 

No high school students in film Southern drawl distracts Some corny diakjgue Good contrast 

on role models/examples. 

Social Orfantatfon 

One character stereotyped - female, airhead blond, chewing gum No unique approaches. 

Market Value 

Good information and presentation Overpriced. 

Voices clear, actors enunciate well. 

Writing and emphasis of major points over faces was distracting. 



Production 
Professional. 
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What Etnptoyers Expect GUIDELINES COMMENTS 



Self»Know!ed^6 

Well presented video. Actors are In their 20's and 30's. 
Career Planning 

Skills to nnake career transitions were covered in part. 
[ Generarjrnpressibnsi 
Features tUif^Bffgt 

The way concepts are presented and supporting materials Intelligent dialogue, good use of vionettes In 

1"^'?" • information presented Good content Good information for the non-decision 

making job posrtion. ...... Content very good Content areas important to job success . Lots of 

infomiation for discusswn about work behavior Makes good points regarding job keeping skills 

Good points for the inexpenenced worker Humor was effective and positively affected attention 

Clear contrasts and relationships between attitude and success Wealth of support materials that come 

wiin inis viaeo Good content, good pacing, covered the important area of worker attitudes. 

Features \ Ltked Lgagt 

Someactingwasforced .Uck of creativity in disseminating information So me corny dialogue, some 

poor acting ... Presentation was forced and unnatural Somewhat limited audience Poor 

presentation and the actors are artificiaL 

If I Could Changft 

Include some high school students More activity and modeling of good skills Reworkino scriot to 

make rt less contrived Getting rid of drawl More situaFional comparisons and ?oTSg t^o 

emphasize points Replacing some of the actors. ^ ^ ^ 

Compared t o Similar V?dPn«^ 

Is helpful and meets its intended objectives Was effective Is pretty good Above Average 

Coneernfnq the National Career Pevemp m ent Gufrifillnpg 

t']lZl'^r!^f''''Su''S'^^^T^ exploration Provides advice in interpersonal relations and main- 
taining good work habrts Addresses a couple of points quite well. 

Final Thought?? 

^H^S^nH'^^^l^^'f^'^'^u^'^ transparencies, and workbooks are excellent. You can purchase them for 

nihS\fl2 ^"''•T "^'^ ^"^^"^^ Recommended for young adults or people w^Si 

rS-h-^^ ...... Content was good, appropriate for clients with veiy low level work haWts 

Teaching toolfor high school or vocational Goodto use in reinforcing employability skills Good tool 

rpntpn ^Ifc"^'' ""f^' ^'""^ '^'^^ Appropriate for ^mmunSy coiiei caree 

Because of the age of the actors, it might not be appropriate for sth and 1 0th grade levels This 

IS more appropriate for re-entry and inexperienced young adults. A ana lum grace levels. This 



-29- 



m*: Whaicha Gonna Do Now? 



ProducerorVendor: 
Subject: 
Running Time: 
CopyHghtor 
Production Date: 



Northern Light Productions 
Health Careers 
17K^nutes 



1988 



Supportive Printed l^^aterials 
Included: Ye«_No X 
^oducer^e Reconrunended 
Level: Benrt_ MId/JHS_ 
HSX Adult _ Price: $85.00 



■ Whatcha^GonhaDo Now?. 



OVERAIIL FEEDBACK 



Takes a while 1o get to the point, is confusing Not enough connection with heafth occupations 

Motivational Subtitle is not very dear Only appropriate for a small number of people, for example. 

rninorrties It would have been nice if they would have focused more on the job opportunities Good 



Insiruotlonal Design 

Good targeted information Obiectives were not readily identifiable Introduced new elernents 

effectively Discussion of internship, career optfons Rap some was almost distracting 

Outstanding Not well organized but objectives are clear High school students could relate easily. 

Effectlvenas^ 

Gives information on I- to get infonmation Entertaining Unique Poor acting Might not 

hold interest of non-minority students Very appropriate for specific audience Issu es were raised and 

addressed Good acting, hunrorous Has great entertainment value, memorable .... Positive 

approach. 

SocfalOr?aniation 

Exceptional Nan^ow audience Only one Caucasian in the film. Not sure how a predominantly White 

high school audience would relate. Very uri)an and ethnic Broad ethnic representation . . . Might 

perpetuate stereotype of Blacks Why were only Blacks and Orientals portrayed in health careers? 

fylannerismsind dialogue was somewhat stereotypical Goodminority.recruitingvideoforhealth careers 

Seemed to be geared toward minority students. 

Market Value 

Overpriced Rap music might date this video Needed for a specific market but not universally 

Excellent, very stimulating and entertaining while disseminating valuable information Students will enjoy 

this video Useful for today's at-risk students Price is right. 

Audio 

Music appropriate. Some parts were hard to hear Sometimes muffled I had problems understanding 

some of the dialogue and lingo Music is distracting, inappropriate Rap music gave Black minority 

emphasis. 

May overplay use of minorities :: Inner-city poverty . . . contrasts Better than most Visuals kept the 

viewers attention Good use of scenes, kept talking heads to minimum Good color and picture 

Good settings, real appropriate. 

Pj-oductlon 

Good use Very professionally done Better than most Very professionally filmed. 



title. 




|:WhatcnaGonnaDo Now? > GUIDELINES COMMENTS 

No comments provided concerning the Guidelines 



Generallmpressions 



Features I Lfked R^^^ 

SMi"S°cL;'""^^"i?^'"'T- Appropriate for minorities Addressed indecision. Gave options The 

!^n'Mo;i^^S^J n Very contemporary and realistic May 

soon date itself ....„ Realistic interaction of the kids. Shows positive role models for minorities in' heaSh 
careers Rap music soundtrack. Interviews with medical practitioners. "^'"orities in health 

Features I Ukt^r^ 

Should havecoveredthe health occupations In moredetails Addressed only minority -mainlv the Black 

population. Itwastoolimitedlnthatitpertalnedtoiustthehealth field. Itdidnlrealf^ 

°c«iPatf "s The medical careers presented were rather confusing It's Sive us e of^^ 

andBlacksandlittleattentiontoissuesofdiversity Could be dated in a few vea^r^ 

too tong to get to the health careers Dealt strictly with minority students „:.. T?o s£ to S^^^^^^ l^m 

Sgl«'^'^'f^''''Pf'^''='^^^?^^ On'yforyoung.BI?ckaudlence. MoreSS 

Very little actual information about various health careers was given. ""au.b neeaea. 

lftCou(d Chanigft 

i^L'rs^'"'^^SL°lJ?'^'' '"''i^* all minorities Less infomiatlon on friends.and more on health 

S TakeouttherapmuslcHaveasmootherflowbetweenscenes. GettoLcertXessage 

■ Compared to Similar vtdftn« 

Above average, entertaining, memorable and gets the point across Gets top billing Produced for the 

C<?ncgrnln q t he National Career Devemp rngnt Gu;riei?nffff 

«?^nif°"'®''®'^'r"'''?®"''®' Alead-offforsomeofthecompetencies Rs very well to soeclfic 

Qompetencies .. Contn-butes significantly in the career planning area AddressesS oSn 

■ssues well Addresses some occupational infomiation «aaresses career planning 

HnatThffuqhtf? 

recommend this video for any at-risk populations. Superij value, applicable beyond health 

target population ... Good way to introduce the importance of career planning. AraDDrooS Stn 
ntroduce further exploration of health care careers ....rset in Inner-city-appropria e fo" atSrouDs 
Im not sure how this would be received by an all Anglo studentldience . Good for Zor^^^^ 
Questionable for a predominantly White group Expensive for content See no reason to duTcS 

LtS^Si5l!:T^^^^^^^ 
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INDIVIDUAL NARRATIVE VIDEO REVIEWS 



In an effort to include a large and diverse selection of videotapes in the 
review process, workshop participants individually reviewed addi- 
tional tapes and wrote a narrative summary of their reactions. This 
section includes 19 narrative reviews. Unlike the preceding section, 
no numerical scores or averages are reported. These summaries are 
the personal responses of individual reviewers only. 

The videotapes available to reviewers were either a set or otherwise 
too long (over 40 minutes) to be reviewed during the wori<shops, not 
specifically designed as a guidance tool to be used with students or 
adult clients, or one of the many not available for review in a group 
format due to time constraints. 

The reviewers were presented with a large range of videotape topics 
and selected those they wanted to review. The reviewers then had 
two weeks to review the video tapes with students or colleagues, or 
independently. 

The reviewers returned the videotapes with their written summaries. 
Only minor editing was completed for purposes of consistency and 
clarity. 
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Title: 



Career Success Strategies 1 and 2 



Producor or Vendor: 
Subject: 



JIST 

Profsstlonal Development 
Changing Jobs 
Running Time: 60 MInutee/eaeh 

Copyright or Production Date: 1985 



Supportive Printed Materials 
Included: Ye«_ No JS 
Producer's Recommended 
Level: Hem. _ Mld/JHS__ 
HS Adult X Price: $69.95/each 



In this two-tape series strategies for the fast-tracked career seeker are discussed by leaders of industry and 
career development. Hosted by Richard Hart with a video essay by Dick Cavett, these tapes offer a very 
Informative resource that Is of the highest quality. 

Career Strategies I, focuses on the development of the executive career. The viewer learns from CEO's of 
companies such as Burger King, Safeway, Monet Jewelry on how they achieved their current positions and 
qualities they look for in the people they hire and promote. Authors, Robert H. Vy/aterman, In Search of 
Excellence an6 Richard Bolles, What Color is Your Parachute? along with other career professionals give 
practical advice on moving up the corporate ladder, avoiding burnout and career plateauing as well as when 
and how to challenge the system. They detail the need to develop skills in all aspects of the business world. 
This tape includes a section on proper business protocol as described in Utitia Baldrige, aformer White House 
protocol advisor and author of A Complete Guide to Executive Manners. 

Using the same cast. Career Strategies 2 focuses on the nuts and bolls of career advancement. The viewer 
Is Introduced to networking strategies within companies as well as now to use industry-wide contacts A 
section on interviewing and resume writing is given special emphasis as well ac how to negotiate for pay and 
perks. Attention is given to working hard to attract a top-notch mentor. The tape carefully adds that it is not 
prudent to attach oneself to one mentorin case that person falls out of favor with the company. An important 
factor to a good mentoring relationship ic that tha mentor must be willing to be honest about the trainee's 
abilities. 

Being honest emphasized throughout the tape along with the importance of being oneself. Other personal 
qualities mentioned as being vital to success are a sense of humor, flexibility, being a quick and thorough 
learner and a risk taker. This last quality is well documented by the CEOs in the tape who were able to reach 
the top without family ties. 

A strategy not mentioned in other videos, but given detailed emphasis in Career Strategies II is the use of 
headhunters in career advancement. As stated in the video, those seeking the fast-track should only stay In 
a position for three to five years contingent on the type of career. Those expecting to rise to the top of their 
profession often wori< for several firms in order to achieve their goals. 

This tape uses a documentary style that will appeal to the intended audience of business executives orwould- 
be executives. Richard Hart, the narrator is professional in appearance and voice quality. His frequent review 
ofthestatementsgivenbythevariousexpertsmakesiteasytoorganizelmportantinformation. Uk6wise,Dick 
Cavett's essay in each tape provides entertainment value and gives the viewer an insight into the motivation 
of those deemed as successful. 

Although the tapes are mostly talking heads it keeps the Interest of the viewer through its sophisticated 
production techniques and its relatively fast pace. Sixty minutes in length it may lose the interest of an 
audience, but the video is enhanced by some very interesting people who have passion for what they are 
doing. This aspect made the viewing time seem to fly by and left me wanting to know more about the subjects 
discussed In the videos. This need Is answered by providing a section at the end of the tapes on resources 
f orfu rt her inf omfiation. Unfortunately, all the resou rces mentioned were books that were written by the video's 
participants or other tapes produced by Esquire. 



(Continued on Following Page) 
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Tide: AsserUveness Training For Professionals 

SSflhX ° Producer-. Re^S-mmended 

^ Adult Ji. Price: $59.95 



nnvn.';Sf.®'^""*^'°'.f''P'^f''"§^°"f'^^""9S? DoyoufindyourselfapoIogizingforthingsyouVesaid? 
ipn t one of ypur.strong points, this video may iielp. 

^Itn?c?°*^^!j^^^ eavesdrapp-ng on a seminar by Helga Rhode, identified as a "accomplished behavior 
cS? Dh w PJ«se"ts standard assertiveness training ideas to a live audience. A dynamic and pracUced 
speaker, Rhode offers fundamental tips and basic guidelines to developing assertive behavior. 

JJl^^?"'?' ^" u?^ °/ Production was faultless - if this video is any indication of the quality of the 
CareerTracks publications, consumers can expect consistently clean professional produds from this 
company. 

rJ^ t'""?^' -l?'^ ws!.f«""d <o a lengthy for the taped lecture" format employed by the 

ovZlpfhtd^^^^^ Breakingup the presentation ofthevkleowouW 

overcome this drawback while providing time for discussion of the numerous topics presented. 

in!'«T«nn=fIl°'°"^'' '."'T^'lm '''"S '°V"d ^^^'^^ on building effective work relationships and developing 
interpersonal communication skills, this video will likely have a long shelf life. 

Reviewed by Dan Shaffrick. Student Services Counselor at Colorado Mountain College, Steamboat Springs, CO. 



Career Success Strategies 1 and 2 (Continued) 

i[^hoS?h« «nH ^^ll-TJ^M "'°,'!?,T'"J'- ^^"^ ^''""y ^'^^'^""vs suite is still not at the level 
CPO nmnno^ li 7^^° ""'f ^° '^'Sf.o^rage this imbalance. The only female of any significance is the 
CEO of Monet Jewelry, a corporation traditionally headed by females. The video also is nearly void of any 
minonties and seems insensitive to minority and female issues in corporate America, 

These videos fill a void in the career counseling taps library by providing a source for those on the fast-track 

Career Strategies II to stand well on its own as well as better fitting the needs of the career counselor most 
often working with the client in need of a new job or career. «b. wjunseior mosi 

Reviewed by Tom Bmett, a career counselor at Colorado State University, Fort Collins, CO. 
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TIUo: 



Career Exploration and Planning Program 
Videotapes Series 



Producer orVondon 
Subject: 
Running Tlma: 
Copyright or 
Produ<itIon Date: 



Merfdtn Educatlori Corporation 
Curmr Education and Planning 
15 MInutea each--4 tapea 

1989 



Supportive Printed MatedaU 
Included: Yea X Ho _ 
Producer'a Recommended 
Uvel: Bem. _ RIId/JHS 
H3 JL Adult_ Price: $89.00 each 



Your Future: Planning through Career Exploration 
Your Interests: Related to Work Activities 
Your Temperaments: Related to Work Situations 
Your /^titudes: Related to Learning Job Skills 

This series includes four completely new live action videotapes that present the concepts of career 
exploration, interests, temperaments, and aptitudes. As an optional component that supports the Career 
Exploration and Planning Program (CEPP), the video tapes may be useJ independently as supplements to 
othercareerguidance activitlesin both classroom and individusJcortihos. They are targetedto juniorand high 
school audiences. The videotapes are approximately 12-15 n^nutes tjGch. They sell for $89.00 each or 
$289.00 for the set of four. Each videotape includes a user guide describn^ the content with sitggested 
applications. The tapes may be used vrith most state career information deSv^/ry systems, as well. 

These are videotapes we would want In our library of resource nnaterials to assist students in career decision 
making. The videos clearly document and define interests, temperaments and aptitudes and provide the 
viewer opportunities to relate them to learning fob skills and to various work situations. The video on interests 
could be enhanced by providing information concerning the various instruments that coukl be used to assist 
a student in identifying their interests. The \ndeo on temperaments shows ten wrk situations and the types 
of temperamentsittakesto succeed Inthattypeof wori<. The videoon aptitudes follows the U.S. Department 
of Labor's ;yori<er trait groups. 

Post-viewing learning acti\nt{es to reinforce the information presented could include: 1) Exerdses to explore 
aptitudes as they relate to skills needed to succeed in careers. 2) aptitude tests to help students defino their 
own skills, and 3) job shadowing activities. 



Because of the high school focus, adults might be tumed-off by the video. Making a similar video with an adult 
focus to improve the audience acceptance of concepts presented might be worthwhile. 

Certain competencies of the National Career Development GuldGiines are addressed in "Your Attitudes: 
Related to Learning Job Skills." Specifically those competencies include: Number IV - Skills to locate* 
evaluate and interpret career information: Number VI!! - Understanding how societal needs and functions 
infiuence the nature and structure of wori<; Number IX - Skilis to make decisions, and; Number XII - Skills in 
career planning. 

Reviewed by Carole Custer, Women's Center Director, Front Range Community Coilego, Westminster, CO and Brent 
Jacobsen, Instrvcton Counseling and Career Development, Colorado State University, Fort Collins, CO. 



m.: College Freshman Companion 



Produce or Vendorr: 
Subject: 
Running Tfme: 
Copyright or 
Production Date: 



Capstone Rims, Inc. 
Colloge Orientation 
53 Minutes 

1987 



Supportive Printed Materlalv> 
Included: Yes_ No JS 
Producer's Recommended 
Level: Eem. _ Mld/JHS_ 
HS X Adult X Price: $29.95 



Designed to help new college students make the transition from high school to college and make the colleae 
expenence easier and more fulfilling, the tape features insights from teachers, adminisuators, and college 

SlUQ6niS. 



The first area covered are hints, tips and skills for surviving In college, 
comparison of the vocabularies that describe high school and college. 



Part of this section Includes a 



High School 

School 
Principal 

Homeroom teacher 
Homewori< 
Report Card 



Coliega 

Campus 
Dean 

Faculty advisor 

Assignments 

Grades 



These differences are used as an Introduction to the adjustments to be made In adapting to college fife 
Students are urged to be open to new Ideas and explore all possibilities while in college. 

«i 1 ^^^w'f fo^tl^eirdecisions and actions. Experts are used to emphasize the amount of reading and 

2rgS^o?rs%~ 

rS^'^ ^nllfj® "f* *° ''^'^ example, students should "attend 

Class regula ly and communicate witn their teachers." This Is further explained through role playing and 
interviews with students and teachers. Proper preparation is explained and encouraged. 

getting the most frorri each professor by getting to know them completely. Professors are experts or 

S.?n fhl i *° ^^^"^ ^'^^^ *^ey Students demonstrate good business skills 

when they use these people wisely. 

Sll!f^fi!inn«2''®'^f ? s^^e^S^f'e" '"emory. a class syllabus, d.-ugs and alcohol, sexual relations, 
college support services, and the role of an academic advisor In a new students life. Students are shown how 
to rpake the most out of college by balancing the academic and social aspects of campus life. Pitfalls In the 
fast nioving social life are identified and suggestions are provided to help the new student take advantage of 
opportunities without being swept away by extra cumcular activities. The language of fratemlty/sorority 
organizationsisdefinedandtheadvantagesofnehvori<ingwithinthevarioussoclalorganlzationslsexplalned 

«H,^ ?! "^^'^ advantage of them early In their college career, students are encouraged to 
f«2S,inS J, f ""^ ^'"'"S without dropping." The film summarizes with the 

hilngrlrTfS 

(Continued on Following Page) 
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Tiu.: Choices Today for Career Satisfaction Tomorrow 



Producer or Vendor: 
Subject: 
Running Time: 
Copyright or 
Production Date: 



Cambridge Career Produeta 
Educational Exploration 
3d MInutea 



Supportive Printed Materials 
Included! Ye»_ Nio Ji 
Produce's Recommended 
Level: Bom. MId/JHS 



HS X Adult JL Price: $88.00 



"Occupational Preparation" is tiie final phass of 3 three-part series entitled "Choices Today for Career 
Satisfaction Tonwrrow". Emphasis is placed on the development of roadmaps towards post-secondary 
training, focusing on open options, exploration, and planning during high school. The format utilized by the 
producers is a roundtabie discussion, featuring students with various interests and a high school counselor. 
Although lines seem veiy rehearsed, the Infomiation provided is applicable to most high school students. ' 

The importance of high school academic preparation Is addressed first. No matter which avenue a student 
chooses to follow past high school,awarenessof academic requlrementsisamust. Thecounselorinthewdeo 
talks of weawng together acadentic, vocational, general, and personal interest coursewori< to assist with post- 
secondary preparation and career decision making. 

Secondly, the counselor and students confront the issue of post-secondary choice. Although high school 
preparation is important to post-secondary choice, many dedsions are not final. The options discussed 
included vocational/technical school, on-the-job and apprenticeship, training, »-jiitary, community/junior 
college, four-yearcollege, and professionaVgraduate school. Students are encouraged to keep options open 
and exptore any areas of interest. Again, dedaons made in high school are not always final. 

Additionally, the video stresses the importance of filling out appfications con-ectly, meeting deadlines, and 
having an awareness of processes related to post-secondary choices and options. Exploration, awareness 
and planning are essential to entering post-secondary training, no malterthe choice. In general, the video 
does a fine job of offenng alternatives and mentioning to students the importance of utilizing all resources in 
the training and career decision making process. 

Rwimodby Tom Jones. Coordinator of Student Services. Aims Community College-Loveland Center. Loveland. CO. 



College Freshman Companion (Continued) 

This video makes excellent use of action, scenes, role playing and actual campus activities to present its 
Important message to new college students and their parents. It is well balanced with non-traditional gender 
and ethnic roles portrayed. It is cotorful and entertaining as well as informational. It fulfills competencies in 
two content areas of the National Career Development Guidelines. It is targeted for students attending a four 
yearcollege or university. It does not mention two yearschools or Issues primarily relating to two year schools 
Thisis not a problem, however, since most of the video is general enough to use either place. It provides some 
excellent information and ideas for orienting new students In both two year and four year settings. 

Reviewed by Billy Hardgrave, Associate Professor, Aims Community Collage, Greeley, CO. 
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HUa: 



Got a Job Interview? Learn the Skills 



Producer or Vendor: 
Sublecl: 
Running Time: 
Copyright o? 
Production Date: 



PleatantvlIIe Video Media (Sunburst) 
Job Search/Intervlewfng 
25 Minutes 



1988 



Supportive Printed Materials 

Included: Yes No 

Producer'e Recommended 
Uvel: Bern* _ Mkl/JHS JJ 
HS JL Adu!l_ Price: $185.00 



nZl^!rnfJl!^ T ! ^^^^'^ ^"^^""^ the job market for the first time, this tape provides a 

number of examples of students preparing for and interviewing for jobs. The natural ar^ciety and fSations 
of interviewing are acted out and the video provides breaks for discussion and classroom iSon 

I^h!..?*"!? P^°^t''^°n^' and the overall video is one of the best I have seen. In sharing this with mv 

the actors. Theseweresomeof the comments made by teachers viewing this video. 

The producers succeeded in capturing real life situations in a gender balanced, non-stereotvoed wav ih^i 

SSS^^^^^^^^^ 'Jk nfS;; ^^P^^^zes positive woric habits and reveals te ?onse! 

quences of both good and bad habits. ^n^^i 

sefftak^ There IS good vanety in imeractions with inte^^ 
tothe.merv,ews.Somestudentsaretumeddownforjobs.ando^ 

Reviewed by Gregg Knoll. Counsebr at Rocky Mountain High School in Fort Collins. CO. 



Title: 



Heroes and Strangers 



Producer or Vendor: 
Subject: 
Running Time: 
Copyright or 
Production Date: 



New Day Films 

Adult Children of Divorce 

25 Minutes 

1984 



Supportive Printed Materials 
Included: Yes X No_ 
Producer's Recommended 
Uvel: Bem._ MId/JHS_ 
HS_ Adult X Price; $425.00 



^J^-^'l^ f^^^ °^ °^ Video offered a potpourri of adult males and females 

shanng their feelings and experiences around the issue of divordng parerrts. and females 

I recommend the film for seniors in high school and adult audiences only. The video is appropriate as an 
nfoduction to a unit on feelings, family relationships, male/female relationship^ or divorce Smert 
-Heroes and Strangers" should be previewed before presenting it to an audience adjustment. 

Due to the emotional baggage associated with the topic of adult children of divorce- 1 recommend fhP uiripn 

SphVpT ' TT'^''^^^^- and post Viewing discussion v«th a traSunsetoJ^aTe SS^^ 

tZXftT!^^^^^^^^^ The counselor/audience interlcti3ould be 

very helpful as specific aspects of male/female, father/daughter relationships are discussed 

The only supportive material included are flyers about the product. It is possible to rent the video and I would 
recommend renting it as opposed to purchase. since the purchase price is $425.00 

The closest "Heroes and Strangers- comes to addressing any of the competencies of the National Career 

tfw"!' "i^";'^?"'' ^°'"P«*«"^y X'. Understanding the continuing changes in riJeSe roles 
Reviewed by Carole Custer. Women's Center Director. Front Range Community College. Westminster. CO 80030.' 
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™« How to Get the Job You Want 




Producer or Vondon 
Sub]ect: 
Running Tlma: 
Copyright or 
Production Date: 


J!ST 

Job Search 
60 Minutes 

1388 


oupporuve Printed Materials 
ifncludwf: Yes X No_ 
Produce's Recommended 
Level: Bern. MId/JHS 
HS JL Adult X Price: $188.00 



If the instmctor wants a one hour stand atone lecture this is the video to get. The presentation on this video 
IS of a presenter talking to a small group workshop about job seeking skills. The content is good but the 
advantages of the video medium are tost. Similar results could have been obtained with an audio tape. 

The benefit of attention getting was never used in this video. The presentation was unimaginative and coufd 
have been done by the course instructor. Many of the workshop participants were women seeking traditional 
secretanal jobs, rather than a variety of occupations. The pace of the presentation was slow and attempts 
to get interaction from the group was seldom spontaneous. 

The length of the tape. 60 minutes. is.difficuR to fit into a class period and thus makes this a difficult tool for 
high school instructors to use. Music V(?as not Incorporated into the body of the tape and there was no acting 
out of content. This one hour lecture addresses many of the National Career Guidelines without creativitv or 
imagination. ' 

Reviewed by Gregg Knoll. Counsetor at Rocfy Mountain High School in Fort Collins. CO. 



me: Image and Self Projection for Today's 

Producer or Vendor: CareerTrack PubHcallons Included: Yes No JC 

InnS TTm«- ^J,?^'''^^ ^"''^S* Producer's Re^mmended 

Running Time: 62 Minutes Laval- m^m urrf/!H<? 

This video is targeted to women who want to improve their image, both internally and externally. A dynamic 
speaker. JuHa White, gives tips and advice on how to project yourself as a winner. She begins with the thesis 
that there is a correlation between professional achievement and the image one projects. 

She uses a connbination of personal experience and research studies to document the fact that women tend 
to de-value themselves professionally and attribute their successes to external factors. She gives advice on 
how to stop self-defeating talk, and behavfors. and Instead focus on your achievements. 

Throughout the video. Ms. While is speaking to a lively group in a seminar format. Her style is warm and 
humorous; someone you would want to Inwte into your home. She interacts often with the audience. 

She gives addittonal tips on risk-taking, creating one's own luck and body Image. All her advice is geared 
toward first changing how.one wews self and then changing how others view you. She also lectures on how 
to gain wsibility within and outside of your organization. 

Overalf, this video does an excellent job of addressing the self-knowledge competencies of the National 
Career Devetopment Guidelines. The video is professional and polished and is great value for the price. 

Reviewed by Julie Grant. Assessment Specialist. Bollman Occupational. Center. Thornton. CO. 
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Title: _ It's Your Choice (Come Alive Series) 

sS^**'''*'"'*"' S«,^ »w SupportlvPrinledMaterial. 
^u&iecf. Chanflc^aclslon Uaklng rnduded- Y<« Mo y 

ProSonDate: 1989 ifs""'' S irp!?''^ill«rn;„ 
HS Adult Ji. Price: $180.00 



II s Your Choice concentrates on decision making and is produced fay JISTas a portion of their Come Alive! 
Sll!!,?^J??^!f ^^^^ ^ combined in any way or used independently. $900.00 for one set of six). 
Throughout Bfe. decisions and choices are confronted daiiy. This video allows viewers to observe systematic 
fnlfn^rnf";? ""^H^ B^Phasis throughout the.dJscussion centers on gathering infomiation. exploring 
options, and utilizing infomiation in decision making. The fomiat is one of panel discussion and narrator. 

InJ^nn S m"!ol? • "'J.^^S'"®" d[scussion is focused on questions for gathering information. -What kind of 
person am I? is addressed, asking viewersto analyze strengths, weaknesses, abilities, and characteristics. 

Secondly.getlingintouchwithpersonaifeeIingsisapprDached.Whetheri^^ 

encouraged to confront their feelings and understand them. c.mcu. viewers are 

C^f^mS"el°" °^ presented. Never assume anything. 
Proving supfwrtofthe above memionedprocess.isadecis^^ 

infonmabon and plugging into a process. F/.iaruiiyyauiwBu 

1. Phrase your problem in a positive manner 

2. Identify alternatives to the problem 

3. Analyze each alternative, separating fact from feelings 

4. iderrtify feefings. and personal and occupational needs related to each alternative 

5. Analyze all galhered information, prioritizing alternatives from least to most attractive 
B. Make a contract with yourself on the choice alternative 

Scisfon^S'"°" °" ^ ^ "^''^^^ ^"'^ ^"'"P ^"^'«y '"^°""3tron on 



Reviewed by Tom Jonas. Coordinator of Student Sen/hes. Aims Community College-Loveland Center. Loveland. CO. 



-Titto: 



Job Search Videotape Series 



Producer or VNidor: 
Subl«ct: 



Tucker Associates 

Self Analysis, Job Interview Preparation, 
and Selecting a Position 
Running Time: Approx. 20 Minutes/each 

Copyright or Production Oats: 1988 



Supportive Printed Materials 
Included: Yes X No_ 
Producer's Recommended 

Laval: Bern. MId/JHS_ 

HS X AduItX Price: S69Jeach 



Job SeaKh Preparation 
Successful InterWewing 
Negotiating the Job Offer 



The "Job Search Videotape Series'offers a thorough introduction to job hunting primarily forcollege students. 
The well-conceived and sometimes humorous scripts for the better-than-average presentation of basic job- 
hunting strategies. Theycouldeasilyserveasthebackboneofatraningunit,suppIementaImateriaIforfurther 
study, or stand-alone resources for student review. 

The three tapes follow Tom Miller, a college student nearing the end of his college education, as he prepares 
for and completes a successful Job search. The first tape provides important coverage of the eariy career- 
planning process, such as assessing skills relevant to career choice and identi'fying career options as welias 
preparing resumes and cover letters. The second taps leads us through Tom's interviews and by the third 
tape, we watch as Tom must evaluate job offers and negotiate salary and benefit packages. 

The interaction between actors was well-executed. Overall, the acting and dialogue didnt distract from the 
message, although it was obvious tiiat some of the characters were occasionally reading Uieir lines from off- 
camera. Some attention was given to providing a gender-balanced presentation but overall the tapes fall to 
provide adequate role models for ethnic or handicapped groups. AlUiough the videos were four years old at 
the time of this review, they have retained their relevance in a changing job mari<et and would have long shelf 
life in a career resources library. 

The supplemental wori<book is available for a small additional cost and the tapes refer to this supplemental 
matenaIseveraItimes,morefrequent!ylnthefirsttapeduringthecareerp!anning/assessm8ntprocess. While 
the woritbooK could be usedinconjunctionwith the videos to build a rounded classroom experience the tapes 
serve equally well vwthout support. 

Reviewed by Dan Schaffridf. Student Services Counselor at Colorado Mountain College, Steamboat Springs. CO. 



ERIC 



-41- 



7IU.: Personal Development Series 



Producer or VeiKfor: 
Subject: 



Cambridge Career Products 
Int^ersonat Relatfonshfps, Self Develop 
, _ mant, and Stress Mansgement 

Running Time: 20 Hlnutes/cach 

Copyright or Production Date: 1988 




Supportive Printed Materials 

Included: Yes No 

Producer's Recommandod 
Level: Bern. _ KId/JHS 
HS Adult_ Price: $89Jeaah 
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Getting Atong With Oliiers 
Stiyness and Assertiveness 
Stress 

People and Values 

This series of four videos, each 20 minutes, highfights areas of self-knowledge and personal development 
cntical to individuals' happiness, school and career success. The information is presented through a 
discussion between a teacher/counselor, usually an ethnic minority, and four high school students, depicted 
by whi^e youth w^ho appears to be of middle-to-upper socio-economic background. The instructional 
''I!?M?K°"l^l.^'^'^.'^ 9'^^'^^'"^"'"^^'"°^® slowly an^ 
no^holdtheatterTUonofiTanonties.high-riskyouthorof adults who couldhav^ 

actors, orthe setting and the way the issues are presented. However, the good technical quafity of the video 
supports the content well. Comments about each video follow. 

Getting Along mth Others addresses six major problem personality types: the wet blanket, whimp. bully, 
gossip perfectionist and sheep. Attention is given to personal styles in structure, emotion, sensing and how 
our underetanding of and interacUon with persons having different styles may differ. The video focuses on 
fourkeys to getting along with others as skills which can be devefoped. The Keys include: (1) put self in the 
place of others; (2) accept differences; (3) don't expect too much; (4) be wilBng to compromise. 

This video would serve well as a sole instructional tool or as stimulation for further study. Concerning the 

Hforaduftsandhighschoolstudentsbyaddressingtheinfluenceofapositivese 

lr.rn^f^^}i ^'^^^ "'^^'^ "^^^ "'"^^"^ ^^"^ '"'""^^s and would be most effective 

accompanied by comprehensive discussion. 

Shyness and Assertiveness deals sensitively and sensibly with the causes, triggers, feelings and methods 
tZt'!S!!^TT'Vl^^° ^^fT' andillustrates aggressive, assertive and passive behavior 

sty js although he most fame and effective focus is spent on shyness. The video is best used accompanied 
by cfiscussion Uke Getting Along... H provides good coverage of self-knowledge, competencies I and II of 
Hn±i, f Career Development Guidelines. The video would benefit from less lecture and more active 
demonstration of behaviors discussed. 

Stress presents a thorough overview of basic techniques for dealing with stress and. therefore, for enjoying 
our lives. Techniques presented include breathing control, muscle relaxation, thinking positively, acceptinq 
tnn, 5^-"^?^^^ orforgetting the sources of stress. The video identifies and explains the cause 
Of stress - YOU! This video, too. contnfautes positively to viewers achievement of competencies I and II of the 
National Career Development Guidelines. 

In People and Values four students are challenged to commit to the values which really motivate them by 
playing an auction game. Viewers soon realize that defining what is most important to us is difficult and 
necessaryforbeingwmfortablewith ourselves, understandingothers and res^^^^ 
The video defines the major values as physical activities, understanding the world, creative expressions 
helping others, povyer. security. homeDfe and achievement. This video can be a source of lively discussion 
and their own auction game for viewers. It contributes to viewers self-knowledge and understandinq of a 
positive seif-concepl. competency I of the National Career Development Guidelines. 

Reviewed by Kay Hood, Counselor. Front Range Community College. Larimer County Center. FortCollins. CO. 
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Self-image and Your Career 



Producer or Vendor: Plsasantvlile Vdao Media (Sunburst) 

Subject: Personal and Professional Development 

Runnlng-TImo:- . - . 38 Minutes 
.Copyright or 

Production Date: 1938 



Supportive Printed Materials 
Included: Yes JL No _ 



HSX Adult_ Price: $205.00 



Producer's Recommended 
Level: Elem. _ MId/JHS 



"Self-image and YourCareer is a thirty-eight minute video accompanied by a forty six page teacher's guide. 
The teacher's guide contains an introduction, learning objectives, a summary of the program, questions for 
discussion, suggested activities, a valuesquestionnaire, a bibliography and a script of the video This set of 
materials has a 1988 copyright. 

The video is divided into three separate parts. Part 1 is "A Question of Personality." Part 2 is The Skills to 
Do the Job." Part 3 is "Values: What Do You Care About?" Each part is presented separately with a 
combination of drama, music, and natural settings that make the video both infomiative and entertaining. 

Part 1 presents various personality types in relation to various vocations. While not mentioned, the fourtypes 
presented relate to the typed discovered by the Mycrs-Briggs Type Indicator (MBTI). The four scales 
presented in the video oar Introversion/Extroversion, Practical/Intuitive, Thinking/Feenng, and Structured/ 
Unstructured. Each characteristic is contrasted with its oppo^te through the use of role plajnng. We are able 
to see practical examples of each type and how they relate to various occupations. Emphasis is also placed 
on the idea that whatever traits are present in an individual's personality are okay. Traits are viewed as 
preferences, not right or wrong characteristics. IVIembers of the audience are encouraged to identify their 
traits, and then find occupations of interest that fit their particular needs. 

Part 2 presents the same individuals we met In part 1 identifying and using skills in various occupations Once 
again, skills are not judged asone being betterthan another. Each skill is viewed as an assetto the particular 
individual who possesses it. Self-management skills are also mentioned and encouraged. 

Part 3 deals with personal and job values an individual possesses. The importance is again placed on the 
Identification of values and how this can be used in selecting a career ratherthan judging the appropriateness 
of the value. A values identification exercise is included in the teacher's guide. It provides the opportunity for 
students to rate on a scale of 1 to 5 the importance of each value to them personally. 

This video is tastefully and professionally presented. It is well organized, holds attention, and well balanced 
in regards to the use of gender and ethnic representation in a variety of roles. It made very good use of the 
National Career Development Guidelines in both the high school and adult categories. This video is highly 
recommended as an introduction to personality, skills, and values assessments in career planning classes 
for high school and community college students. 

Reviewed by Billy D. Hardgrave. Associate Professor. Aims Community College. Greeley. CO. 
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Tiu.: Stress Management for Professionals - Volume 1 



Producer or Vendor: 
Sublect: 
Running Time: 
Copyright or 
Production Date: 



CareerTrack 
Stress Management 
35 Minuted 

1983 



Supportive Printed Materials 
Included: Ye3_ No ^ 
Producer's Recommended 
Level: Bern. _ Mld/JHS_ 
HS__Adu!tX PHce:$59-95 



CareerTrack has put out an excellent stress management tape aimed at business professionals, but useful 
for any college or adult population. This is a quality production, full of entertaining and informative examples 
and stones. Although in a woffesliop format, it Is far from boring and not at all hard to follow. The experience 
isthatofbemgattheworkshopalongwiththeotherparticipants. Questions from the woricshop attendees are 
answered and give depth to the concepts presented. 

The presenter, Roger Meltott, expresses ideas in common sense, easy to understand terms, using colorful 
and hunrwroijs examp^^ These would be easy to utilize in anyone's life. Some of the topics addressed are- 
dealing with difficult people, problem solving, control and lack of control over situations in one's life, and when 
to make major decisions and when net to. wnen 

Stress management skills are taught in an effective and memorable style. One is left at the end of the tape 
wishing the seminar wasn't over. Indeed . it isnl. but the second half is on Volume II. This tape is highly 
recommended for any adult in this stressful worid. ^ ^ 

Reviewed by Unda S. Taylor, MA. Career Counselor/Coop Coordinator. University of Colorado, Boulder. Colorado. 



Title: 



The Financial Aid Planner 



Produoer or Vondor; 
Subject: 
Running Time: 
Copyright or 
Production Data: 



Cambridge Career Products 
Rnande! Aid for Cpltege 
25 Minutes 

1S88 



Supportive Printed Materials 
Included: Yes_ No J{ 
Producer's Recommended 
Level: Bom. _ Mid/JHS_ 
HS X Adult _ Prices $98.00 



JSo A hIkT^^? appropnale for high school students with financial needs planning to attend 
college. Although the technical quality of the tape is not good, the infomiation Is thorough, timely and helpful 
J^!^TJl!n!nr-'rr, ^"t this does not detract from the value of the information given. An 

overviewoffinancialadresourcesandhowtheworkisprovided.aswelIasade^ 

for finding and applying for financial aid. ^ ^ ^ proceaure 

This videotape brings up the pitfalls of getting financial aid and methods of dealing with them. For example 
many high school students do not know how long the application process takes and. therefore, do not start 
Hfcirw ^ f ^"^^^sation between the students on the tape, some common misconceptions are 
dispelled. The tme frame for applications and receiving the funds is an Important aspect discussed and could 

TJ-H. 4 f °'J^'"® ^""^ ^"9"'^'' ^'"^"^^3' 3'^' P0'"t made that many students can 
qualify for finanaal aid even if still dependent on their parents for financial assistance. 

Since th e finandal aid process can be confusing forcollege students, as well as high school students, this tape 

'„V.T"!T w ^"^^""9 '^o'lsge. it Is more evident what the financial 

needsof a student will be. Finding addiUonal financial resources can be an important stepin helping a college 
student remain in school. Since the format of the tape is a conversational between two high school students 

(Continued on Following Page) 
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Tlue: Study Skills for School Success 

Pfoducar or Vendor: The School Co. Supportlvo Printed Materlala 

Subl*ct: Study Skins tnduded: Yea ■ No JS 

Runnfnapme: 22MInutee Producer'* Ro^mmended 

^pyrightor Le^g,. h^^^ md/MS 

Production Date; 1989 HS X Adult X Price: $98700 



Organization ma!<es things easier. It's a matter of good management. Wlien we apply organizational skills 
to schoolwork we call them study skills. Study Skills for School SuccesspreserWs clear rules and approaches 
to study skills. 

Using a teacher-student dialogue, visually presented outlines and cameos of "General Clutter," a blustery, 
disorganized army general, the video humorously illustrates each {Mint and reminds us all of our worst 
organizational moments and the price we often pay for such messes. 

The video covers fourobjectives, the FourPs: Time Organization, Textbook Study, Term Papers and Tests. 
Time organization includes three rules: how to develop a Sme schedule, why scheduling is important and the 
three types of time (fixed, study and free). The video introduces the PROPS Reading Systems: Preview 
Read, Outnne, Predict questions and Study. It develops the seven stages of paper writing: topics, selection! 
prenminary research, outline major points, major research, rough draft, further research and final copy Test 
takmg tips include finding out about the test itself and taking cues from teachers. 

The twenty-two minute video comes vwth a content outline, sample examination questions and answers and 
study exercises. Although the actors are young and the setting is a high school, the content and instructional 
presentation suits adult as well a junior and senior high audiences. The technical quality of this video earns 
a top rating. 

From the perspective of the National Career Development Guidelines, the video addresses competencies I, 
II and V. It clearly demonstrates that good study and organizational skills affect our self-concept, how to 
overcome self defeating behavior and how to build confidence In our ability to achieve learning nabits and 
skills. Asatoolto introduce, to cany or to encourage furtherinvestigation of study and organizational skills, 
this video would be a useful addition to a school or counsetar's teaching library. 

Reviewed by Kay Hood, Counselor. Front Range Ccmmunity College, Larimer County Center, Fort Coirins, CO. 



The Financial Aid Planner (Continued) 

and a college student, there is a role model forthe colk>ge level student. Ths information is given verbally and 
then «n written fonn to emphasize the different steps and time frame for each step. Some humor is injected 
into the conversation and this helps in committing the information to memory. This tape can be used as a 
stand-alone tool to inform students about potential financial aid resources, and where to seek assistance in 
obtaining the properfomis and help In filling them out. The recommendation on tape is to consult a high school 
counselor for further help. Students are also refen-ed to the financial aids office at the institution they plan to 
attend. 

Reviewed by Lindas. Taylor, Career Counselor/Coop Coordina'.r, University of Colorado, Boulder, Colorado. 
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Title: 



The Secret of Job Success 



Producer; 
Sublect: 
Running Time: 
Copyright/ 
Production D«ite: 



PleasantvIIIe VIdo Media (Sunburst) 
OnMhe^ob Behavior 
25 Minutes 



198S 



Supportive Printed Materials 
Included: Yes No 
Producer's Recommended 
Level: E!em. MId/JHSJJ 
HSJL Adult Price: $165.00 



This 25 minute video is directed at high school students and other people entering the job market for the first 
time. !t provides a number of examples of how to succeed on the job and how not to function, acted out by 
high school students. The content is excellent and the format provides natural breaks for discussion and 
classroom interaction. 

The acting is very professional and the overall video is one of the best I have seen. Several of our business 
teachers previewed the video and fee J it has value ioruse in work study and life skills courses, and our Career 
Devetopment Training program. "Very accurate and realistic.'' "Students will relate well to the situations and 
the actors. These were some of the comrrients made by teachers who saw this video. 

The producers succeeded in capturing real life situations in a gender balanced, non-stereotypic way that 
studen s Will beneiit from and relate to. There is a publication included that has the entire dialogue included 
that will aid the instructor in discussion and review with students. The video emphasizes positive work habits 
and reveals the consequences of both good and bad habits. 

Reviewed by Gregg Knoll, Counselor, Rocky Mountain High School, Fort Collins, CO. 



™e:To Be Employed: Ready, Willing and Able 

Producer or Vendor: Vocational Studies Center. University of Supportive Printed Materials 

^..Wa,-!. Wisconsin Included: Yes No X 

RuSSnUme: g~..on ana Planning 

Copy„gh.orP,oductlonDate: 1988 ^Su..1l"St9.00 



This Video highlights the job placement assistance offered through the Division of Vocational Rehabilitation 
Madison, Wisconsin. Personaljob placement assistance to a client with a disability is demonstrated, includina 
using a computer to match individual interests and aptitudes with available openings in a variety of 
employment settings. Also, individual career paths are profiled through interviews with women who are 
disabled. Women share experiences and offer advice in making career decisions. The main message is that 
when seeking employment a person should consider his/hergoals, including interests and aptitudes, first, and 
the disability second. 

Reviewed by Kim Howell. Counselor, Bollman Occupational Center, Thornton, CO. 
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T,u.: You're In Charge of Your Life 
(believe it or not) Part II 

Producer orVondor: Self E8te«„ Enterprise. (SOLTl) fnSS- yS"'°'1K!xI''' 

IHnff^Tim.. Producer'. Rewmmended 

Running pme: 55 Minute. Level: HS Adult X 

Copyright or ProducUon Date; 1988 Pflce:$69.9T(Setof 4^249.95) 



You're in Charge of Your Uf e is a 55 minute video that is part two of a four part series on self-esteem. It begins 
by asking the question "Have you ever done anything that you really didn't want to do?" 

With a small audience assembled, the speaker. Marilyn Grosboll, solicits feedback from the audience and 
addresses the concept of self-awareness. Sheencouragesustogetintouchwithour"powerbyfirst realizing 
that we always have choices in life. She stresses doing what you want to do most at the moment, even when 
you don't like the circumstances. She proceeds to tell us that by increasing self awareness of what we want 
and by making choices we will therefore increase our self-esteem 

Ms. Grosboll has had experience in conducting seminars on these same topics to prison Inmates, and she 
does an excellent job in using analogies of the choices convicts make and our own choices. She leaves us 
with the knowledge that we may not always like our choices, but we do always at least have a choice. 

This video is recommended by the producers for the adult audience, but I felt it had applications for the high 
school population as v/ell. This video adequately addresses the first two competencies in the self-knowledge 
content area of the National Career Development Guidelines. This video would be very appropriate as a 
motivational tool for "at-risk" populations. 

Revi9W0d by Julia Grant, Graduata Student, Occupathna! Needs, Colorado State University, Fort Collins, CO. 
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Video Review and Evaluation Reviewers 



Tom Barrett 

Career Counselor 

Colorado State University 

Career Services 

176 Lory Student Center 

Ft Collins, CO 80523 

Jack Benham 
Counselor 

Ft Morgan High School 

805 Warner 

Ft Morgan, CO 80701 

Judy Carrlllo 

Costmelologlst and Teacher 
9849 East 159th Place 
Brighton, CO 80601 

Carole J. Custer 
Women's Center Director 
Front Range Comnrtunlty College 
3645 West 112th Avenue 
Westminster, CO 80030 

Madiyn D'Andrea 

Student Services Counselor 

Division of Continuing Education 

Colorado State University 

CI 01 Rockwell Hall 

Ft Collins, CO 80523 

Frieda Dietrich 
Research Associate 
Colorado State University 
School of Occupational and 
Educational Studies 
Education BIdg 
Ft Collins, CO 80523 

Lorraine G. EyI 
Counselor 

Career Development Center 
1200?^uth Sunset 
Longmont, CO 80501 

Rich Feller 
Professor 

Colorado State University 
School of Occupational & 
Educational Studies 
Ft Collins, CO 80523 

Julie A. Grant 
Assessment Specialist 
BoHman Occupational Center 
220 East Laurel #1 
Ft Collins, CO 80524 



Billy D. Hardgrave 
Associate Professor 
Alms Community College 
P O Box 69 
Greeley, CO 80632 

Kay E. Hood 
Counselor 

Front Range Community College/ 

Larimer County Center 

P O Box 2397 

Ft Collins, CO 80522 

Kim Howell 
Counselor 

Bollman Occupational Center 
9451 N. Washington 
Thornton, CO 80229 

Debra Isakson 
Teacher 

School District 51 

2680 G ' Road 

Grand Junction, CO 81506 

Brent Jacobsen 
Instructor 

School of Occupational and 
Educational Studl&s 
Colorado State University 
Ft Collins, CO 80523 

Judy Johnson 

Counselor 

South Platte BOCES 

110 Main Street 

Ft !\^brgan, CO 80701 

Tom Jones 

Coordinator of Student 
Servlces/Lcveland Center 
Alms Community College 
310 Railroad Avenue 
Loveland, CO 80537 

Gregg Knoll 
Counselor 

Rocky Mountain High School 
1300 West Swallow Rd 
Ft Collins, CO 80526 

Lou Larson 
Business Teacher 
Woodland Park High School 
Box 6820 

Woodland Park, CO 80866 



Judith Moore 
Cooperative Education/ 
Internship Coordinator 
University of Colorado-Boulder 
Career Services 
Campus Box 133 
Boulder, CO 80309 

Richard Perry 
Counselor 
Akron High School 
600 Elm 

Akron, CO 80720 

Peggy Reynolds 

Gifted and Talented Coordinator 

Ft Lupton Schools 

301 Reynolds 

Ft Lupton, CO 80621 

Patricia Sanchez 
Teacher, Home Economics 
Poudro School District R-i 
2407LaPort6 Avenue 
Ft Collins, CO 80521 

Dan Schaffrick 

Student Services Counselor 

Colorado Mountain College 

P 0 Box 775288 

Steamboat Springs, CO 80477 

Linda Taylor 

Coordinator/Cooperative 

Education 

Career Services 

Campus Box 133 

University of Colorado-Boulder 

Boulder, CO 80309 

Celeste Tolzin 
Director, Counseling and 
Career Services 
Colorado Northwestern 
Community College 
500 Kennedy Drive 
Rangely, CO 81648 
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Producers/Vendors of Videos 



Many producers and vendors contdbuted to the project. Interested In having their products reviewed by 
panels of quafified consumers and having the evaluations published In this directc;y, most responded 
generously. The folIo'Aang Is a 5ist of producers and vendors compiled during the project. Those with an 
asterisk are companies whose video(s) was included in this directory. Wesincerelythankallofthecompanles 
who have contributed to this project. 

We are interested In keeping this list current, accurate and gorvring. If con-ections or additions are wan^nted, 
please let us know. 



ACE Distribution, Kansas Careers 
College of Education 
Bluemont Hall 
Kansas State University 
Manhattan, KS 66506 
(913)532-6540 

At-Ease Inc. 

Business Protocol & Etiquette 
1212 Sycamore Street, Suite 32 
Cincinnati, OH 45210 
(800) 873-9909 

* Cambridge Career Products 
One Players Club Dr., Dept PCI 
Charieston,WV 25311 

(800) 468-4227 

* Capstone Rims 
P O Box 286 
Stevenson, MD 21153 
(800)525-2125 

Career Passports, inc. 
1319 Spruce Street, Suite 201 
Boulder, CO 80302 
(303) 449-1631 

* Career Tracks 

3085 Center Green Drive 
PC Box 18778 
Boulder, CO 80308-8778 
(800) 334-1018 

Career Vision 

251 Park Avenue South 

NewYori<, NY 10010 

(212)475-8200 

* Center On Education and 

Training for Employment 
The Ohio State University 
1900 Kenny Road 
Columbus, OH 43210-1090 
(800) 848-4S15 



CFKR Career Materialr>, Inc. 
P 0 Box 437 
Meadow Vista, CA 95722 
(800) 525-5626 

Charthouse Learning Corp. 
221 River Ridge Circle 
Bumsville, MN 55337-9805 

Education Associates, Inc. 
8 Crab Orchard Road 
POBoxY 
Frankfort, KY 40602 
(800) 626-2950 

Educational Services Unit 
Public Relations Dept. 
Public Service Co. of Colorado 
550 15th Street, Room 620 
Denver, CO 80202 
(303) 571-8476 

Rims for the Humanities and 

Sciences 
P 0 Box 2053 
Princeton, NJ 08543 
(800) 257-5126 

Franklin Learning Systems, Inc. 
10 Saugatuck Avenue 
Westport, CT 06880-9934 
(800) 999-0384 

Golden West College 
15744 Golden West Street 
Huntington Beach, CA 92647 

Impact Publications 
Careers Dept. 
10655 Big Oak Circle 
Manassas, VA 22111-3040 
(703) 361-7300 



*JISTWorics 
720 N. Pari< Avenue 
Indianapolis, IN 46202 
(800) 6<S-5478 

Job Search Video Series 
San Diego Co. Office of 

Education 
6401 Unda Vista Road 
San Diego, CA92111 
(619) 292-3760 

* Johnson Rudolph Educational 

Resources 
1004 State Street 
Bowling Green,'KY 42101 
(800) 248-5212 

* Meredian Edu.Mti .n Corporation 
Dept. CG-89 

230 East Front Street 
Bloomington, IL 61701 
(800) 727-5507 

National Innovative Media 
Route #2, Box 301B 
Calhoun, KY 42327 
(800) 962-6662 

* New Day Rims 

853 Broadway, Suite 1210 
New York, NY 10003 
(212) 477-4604 

* Northern Light Production 
165 Newbury Street 
Boston, MA 02116 
(617) 267-0391 

OL Career Aids Division 
Opportunities for Learning, Inc. 
20417 Nordhoff SL, Dept. VC 6 
Chatsworth,CA 91311 
(818) 341-2535 
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Orchard House, Inc. 
112 Balls Hills Road 
Concord, MA 01742 
(800) 423-1303 

*Pat Sladey Associates 
POBox 440352 
Aurora, CO 80044 
(303)751-7442 

Ready Reference Press 

P O Box 5249 

Santa Monica, OA 90405 

Research Press 
Box 3177, Dept. S 
Champaign. IL 61826 
(217) 352-3273 

* Sunburst/Pleasantvilfe Media 
101 Castleton STreet 
Pleasantville, NY 10570-9971 
(800) 431-1934 



* The National Center for 

ResearchJn Vocalional 

Education 
The Ohio State University 
1960 Kenny Road 
Columbus, OH 43210 
(800) 848-4815 

* The School Co., Inc. 
207 Evergreen Drive 
V;;ncouver, WA 98661 
(800) 543-0998 

* The Vocational Studies Center 
University of Wisconsin, 

Madison 
Dept. K., Room 964 
i025 W. Johnson Street 
Madison, Wl 53706 
(608) 263-2929 



* Tucker Assodates 
10521 Elmenden Court 
Oakton,VA 22124 

Vocational Video 
Vocational Media Associates 
Box 1 050 

Mount Kisco, NY 10549-0050 
(800) 431-1242 

W.E.E.A, Publishing Center 
Education Development Denter 
55 Chapel Street 
Newton, MA 02160 
(800) 225-3088 

Women Make Movies 
225 Lafayette St., #212 
New York, NY 10012 
(212) 925-0606 
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APPENDIX A 



THE NATIONAL CAREER 
DEVELOPMENT GUIDELINES 

The Guidelines represent a major nationwide effort to foster career development at all levels. 
They are a competency based approach to career development th^^t serves as a blueprint for 
states, schools, colleges and universities, and human service agencies to plan quality career 
guidance and counseling programs. The Guidelines represent professional consensus in three 
main areas: 

• Student/AdMit Competencies and Indicators 

Recommended student or adult outcomes are organized around self-knowledge, educa- 
tional and occupational exploration, and- career planning. 

• Organizational Capabilities 

The structure and support needed for quality programs include administrative commit- 
ments, facilities, materials, and equipment. 

• Personnel Requirements 

Counselors and other staff must have the knowledge and skills to deliver a quality program. 

What are the Penaf Its of Comprehensive Career Guidance and Counseling 
Programs? 

Research affirms many benefits of career guidance and counseling programs for youth and 
adults. Using the National Guidelines to improve programs will yield benefits such as the 
following: 

• Better prepare people for the changing wori<place by increasing their understanding of the 
relationship between education and employment and improving their career decision 
making skills. 

• Increase accountability through regular assessment of student or adult achievement and 
evaluation of program components. 

• Promote program coordination and articulation by defining a sequence of delivery and re- 
inforcing learning from previous levels. 

• Reduce individual risks by increasing school and program retention rates, promoting higher 
self-esteer;. and improving social adjustment. 

• Support educational excellence by increasing motivation and improving academic achieve- 
ment. 

• Enhance family involvement by helping parents understand how they can assist their 
children with career planning. 
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What are Quality Career Guidance and Counseling Programs? 

High quanty, comprehensive career guidance and counseling programs: 

• Are identifiable but integrated with other program areas. 

• Enhance career development knowledge, skills, and abiliUes. 

• Are coordinated with other insiituUonal programs and articulated with programs at 
other levels. ^ ^ 

• User coordinated activities such as counsefing, assessment, career information in- 
struction, placement, consultation, and referral. 

• Have a defined structure including qualified leadership, diversified staffing, resources 
and effective management. 

• Are accountable with evaluation that addresses both student/adult outcomes and 
program processes. 

For more Information about the Colorado Career Development 
Guidelines Initiative contact: 

• Martelle Chapital, State Initiative Director 

Colorado Commojnity College and Occupational Education System 
303-620-4000 

• Rich Feller, Project Director 

Brent Jacobsen, Project Coordinator 
Colorado State University 
303-491-0608 

• Jim Ham's 
SOICC Director 
303-866-4488 

• NOiCC at 202-653-5671 
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APPENDIX B 



VIDEO EVALUATION FORM 
VIDEO REVIEW & EVALUATION TEAM (VRET) 
CAREER GUIDANCE VIDEO REVIEW PROJECT 1989-90 



KT£]uMor's Name iHtle 


Dale 


Scbooi/Agcncy tuy, State, 


2Jp Grades/Ages of Students/Clients 


Title of Video: 


jrroaucer: 
Subject: 


Producer's Recommended Level: 
Elem. Mid/JHS HS Adult 


Supportive Printed Materials Included 

Running Time: 


. Yes No ~Price — 
Copyright/Production Date: 



QUALIIY ASSESSMENT: ftr8ach(^erfen,clrd8th8approprtet8numb^onth0rat^^ 

4 = EXCELLENT: Critanon addressed as effectively arni creatiwly as possible. Exceptionai impact. 
Criterion addessed well. Above average. Strong impact. 
Not posiiive or negative. Average job of addressing tfie criterion. 
Criterion addressed In an unacceptable manner. Lades quality. Below average. 
For ratings of 4 (Excellent) or 1 (Poor), please provide observations in Ccmments Section. 



3 = VERY GOOD 
2 = ACCEPTABLE: 
1 = POOR: 

NOTE 



/criteria 


snoinuuiiUNAL UUALITY 

OperatJonai Defirdfions/GuIMnes for Rating 


Rating Scale 


Comments ^ 


Content 


Trtle seems appfoprfele. Punx)se imderslood earfy. Content current 
accurate with adequate coverage. Content bad ar^priale. 


4 


3 


2 1 




Instructional 


V/eu-organized. Presented logically, deariy Infonnalwn appropriate for 
intended audlance level Objectives readily identifebfe. 


4 


3 


2 1 




Effectiveness 


Holds interest of intended audience. Stimulates thinking. Creates cuiio^y. 
Positwely impacts viewer's knowledge, skill, andbr attitude. Mdivales re^nse. 


4 


3 


2 1 




Soda] 
Orientation 


Role stereetyphg (age, sex, race, ethnicity, religion, handicapping condition, 
etc) avoided. Value orientation or sodaldass bias not implied. Appropriate 
attention to current $Qdai Jssues (e.g„ dnig and alcohol abuse, health and 
wellness, aggression, self re^nsmility, etc). 


4 


3 


2 1 




Maricet 
Value 


Product is needed. Unique, MaricelablenationaSy. Tsmely and useful shelf 
life. Appropriate pricing. 


4 


3 


2 1 




V 


Average Rating of Instnidional Quality (Total points + 5) » 












TECHNICAL QUAUTY 










Criteria 


Operational Definitions/Guidelines for Rating 


Rating Scale 




AiKdo 


Voices, narration are dear, understandable, Sound is crisp, dean. Badcground 
noise minimal. Music, sound effects appropriate, contrfcute to message. 


4 


3 


2 1 




Visual 


Focus, cotor, darity, e;qx>sure are acceptable. Graphics and spodd effects 
appropriate, contribute to message. Attention getting scenes used. 
Visual impact strong. 


4 


3 


2 1 




Production 


CredSs indude names, dales, how to obtain infomialion, etc. Camera mik 
is smooth, steady, professional. Lighting natural, editing smooth. 


4 


3 


2 1 




<d Colorado St 


Average Rating of Technical Quality (Total points + 3) « 
ate University Feller/Jacobsen 











lie 
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HA7I0HAL CABESR DEVELOPMENT GUIDELINE ASSESSMENT: 
»fato. fiSSlS^^f''^"'^ contributes positfveiy to the intended vie'.v6f s achievement of the competency, 
f^" °' wmpetency and content area, refer to mdicators included in the complete SSit 



ConlentArea Relaled Competencies Rstfnq 


FSghSchod 

This vkteo contrSnrtes to the wewei's . . . 
L Undsfstanolng of the influence of a posJive sdf concept 
!L SMIis to mterad positively wlh others. 
Self- BL Understanding of the impact of growth and developnienL 







Knowfed^ AdinF 

This video contributes to the viewei's . . . 
L Sldlls to mamtam a posSfve self concept. 
!L Sfdiis to maimam effective behaviors. 
uL unoefsianauTg 01 {wvetepmentai changes and transitions. 






H5gh School 

This video contrfixjtes to the viewei's . . . 

IV. Understending of the relaiionshp between educational 
achiavsnert and career pfaming. 

V. Understanding of the need for positive attitudes toward 
woric and learning. 

VI. wwiis lu rocaie, evaiuaie, bno interpret career miCHniation. 

VII. Skib to prepare to seek, obtain, malntah and change 
Bducatbnal VIIL Undersland»tg of haitfsodclal needs and functions influence 

aid the nature and stnicture of worie | 


CD 

! — 1 


! 


Occupational Adult 

Explofation This video contributes to the viewei's . . . 

r/. SfdHs to enter and partjqpale in education and training. 

V. SkOb to partidpate in worit and life-long learning. 

VI. Skills to locale, evaluate and interpret infbmialion. 

VIL Sk2Istopfeparetoseek,obtain,mamia5nandchangeiobs. 
VIII. Understanding of how the needs and functions of sociely 

influence the nature and stnjcture of work. ' 1 


— 1 




High School 

This wdeo contr25Utes to the viewei's . . . 

IX. SHIls to mate decisions. 

X. Understanding of the Enterrelalibnshp of Gfa roles. 

XL Understanding of the contihuoos changes in malerfemale rotes 
Career XII. Skils in career planning. 






P^2iv*g Adult 

This wdeo contraxjtes to the viewei's . . . 
K. Skifetomateoecisbns. 

X. Understanding of the in^jact of work on individual and femily We. 
XL Understanding of the continuing changes hmalerfemale roles. 
XII. SMIls to mate oreer transitions. 







GENERAL IMPRESSIONS: 

The features I liked best about this video arc... ^ 



The features I liked least about this video are . 



If I could, I'd change this video by . . . 



Compared to similar videos, this one . . , 



Concerning Hie National Career Development Guidelines, this video . 



Final thoughts to help consumers 



I and suggestions. 

RECOMMENDED 
USE OF VIDEO: 
I I Introduction of a 
^^^^ teaching/training unit 

I jCulminatfonofa 

J teaching/training unit 

I — I Stand alone instructional 

tool/unit/Iesson 

L]J Stimulation for further 
study on related subj«»<:ts 
Motivational 
Entertainment 
Other: 
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